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PERAN SOCIAL MEDIA OFFICER PADA DIVISI CREATIVE MARKETING  

PT META KARYA KREATIVINDO  

 Radian Putra Arbiansyah 

ABSTRAK 

 

Laporan magang ini memaparkan pengalaman penulis selama menjalani 

program magang di PT Meta Karya Kreativindo, sebuah perusahaan yang 

bergerak di bidang creative marketing dan digital branding. Pemilihan 

perusahaan ini didasarkan pada kesesuaian bidang usaha dengan minat dan 

tujuan karier penulis di industri pemasaran digital. Selama magang, penulis 

memperoleh pengalaman praktis dalam mengelola media sosial, menyusun 

editorial plan, membuat konten kreatif, serta berinteraksi langsung dengan 

klien dan tim internal perusahaan. Penulis menghadapi beberapa kendala, 

antara lain kesulitan dalam mencari ide konten yang sesuai dengan kebutuhan 

klien, menjaga konsistensi copywriting yang berbeda pada tiap brand, serta 

keterbatasan product knowledge yang mempengaruhi interaksi dengan 

audiens. Solusi yang diterapkan meliputi riset tren terkini, komunikasi 

intensif dengan klien dan tim, serta pembelajaran mendalam terhadap brand 

guidelines dan karakteristik produk. Melalui pengalaman ini, penulis berhasil 

mengembangkan keterampilan teknis dan non-teknis yang menjadi modal 

penting untuk meniti karier di bidang marketing dan industri kreatif. Laporan 

ini memberikan gambaran lengkap tentang proses magang, kendala yang 

dihadapi, serta solusi yang diterapkan selama pelaksanaan program. 

 

Kata kunci: magang, digital marketing, creative marketing, media sosial, 

branding 
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Role of Social Media Officer in the Creative Marketing Division 

PT Meta Karya Kreativindo 

Radian Putra Arbiansyah 

 

ABSTRACT (English) 

 

This internship report describes the author’s experience during the internship 

program at PT Meta Karya Kreativindo, a company operating in the field of 

creative marketing and digital branding. The choice of this company was 

based on the alignment of its business with the author’s interests and career 

goals in the digital marketing industry. During the internship, the author 

gained practical experience in managing social media, developing editorial 

plans, creating creative content, and interacting directly with clients and 

internal teams. Several challenges were encountered, including difficulties in 

generating content ideas that matched client needs, maintaining consistent 

copywriting styles unique to each brand, and limited product knowledge 

affecting audience interaction. Solutions implemented included researching 

current trends, intensive communication with clients and teams, and in-depth 

study of brand guidelines and product characteristics. Through this 

experience, the author successfully developed both technical and non-

technical skills, which serve as valuable assets for pursuing a career in 

marketing and the creative industry. This report provides a comprehensive 

overview of the internship process, challenges faced, and solutions applied 

throughout the program. 

 

Keywords: internship, digital marketing, creative marketing, social media, 

branding 
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