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PENINGKATAN KESADARAN MEREK DAN PENJUALAN
GRANOFIT MELALUI STRATEGI MARKETING KREATIF

Julies Susanti Saleh

ABSTRAK

Laporan magang ini membahas pengalaman penulis dalam menjalankan
peran sebagai Chief Marketing Officer (CMO) di Granofit, sebuah bisnis
makanan sehat berbasis granola yang berada di bawah naungan Skystar
Ventures, inkubator bisnis dari Universitas Multimedia Nusantara. Pemilihan
tempat magang ini didasarkan pada ketertarikan penulis terhadap bidang
kewirausahaan, khususnya dalam strategi pemasaran digital dan
pengembangan brand dalam industri makanan sehat. Selama menjalani
magang, penulis bertanggung jawab dalam  merancang dan
mengimplementasikan  strategi pemasaran kreatif yang mencakup
pengelolaan media sosial, penyusunan konten berbasis storytelling,
optimalisasi branding melalui kolaborasi komunitas, serta eksekusi
pemasaran langsung melalui siaran WhatsApp dan endorsement akun bisnis
lokal. Selain itu, penulis terlibat dalam pengembangan inovasi produk serta
analisis tren pasar guna memperkuat daya saing Granofit. Tantangan yang
dihadapi meliputi pertumbuhan jumlah pengikut media sosial yang belum
optimal, keterbatasan jaringan dalam strategi pemasaran, serta rendahnya
engagement digital pada tahap awal. Solusi yang diterapkan berupa
peningkatan interaksi berbasis komunitas, kolaborasi dengan akun bisnis
lokal, serta penyesuaian format konten sesuai tren pasar. Strategi yang
dijalankan menghasilkan peningkatan engagement media sosial,
pertumbuhan traffic akun, serta peningkatan jumlah pesanan melalui
pendekatan berbasis rekomendasi dan komunitas. Pengalaman ini
memperkuat keterampilan penulis dalam analisis pasar, komunikasi strategis,
manajemen konten digital, serta kepemimpinan dalam pengelolaan bisnis
berbasis startup. Laporan ini memberikan wawasan komprehensif mengenai
penerapan strategi pemasaran digital dan peran marketing kreatif dalam
meningkatkan brand awareness serta penjualan bisnis rintisan di industri
makanan sehat.

Kata kunci: Strategi Pemasaran Kreatif, Brand Awareness, Granofit, Media
Sosial, Storytelling Branding.
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INCREASING BRAND AWARENESS AND SALES OF
GRANOFIT THROUGH CREATIVE MARKETING STRATEGIES

Julies Susanti Saleh

ABSTRACT (English)

This internship report discusses the author's experience in carrying out the
role of Chief Marketing Officer (CMO) at Granofit, a healthy food business
specializing in granola, under the Skystar Ventures business incubator at
Universitas Multimedia Nusantara. The selection of this internship placement
was based on the author's interest in entrepreneurship, particularly in digital
marketing strategies and brand development within the healthy food industry.
Throughout the internship, the author was responsible for designing and
implementing creative marketing strategies, including social media
management, storytelling-based content development, brand optimization
through community collaborations, and direct marketing execution via
WhatsApp broadcasts and business endorsements. Additionally, the author
contributed to product innovation development and market trend analysis to
strengthen Granofit's competitiveness. Challenges encountered during the
internship included suboptimal social media follower growth, limited
networking opportunities in marketing strategies, and low initial digital
engagement. To address these issues, solutions such as enhancing
community-based interactions, collaborating with local business accounts,
and refining content formats to align with market trends were implemented.
The strategies executed resulted in increased social media engagement,
higher website traffic, and a rise in order volume through recommendations
and community-driven marketing approaches. This experience has
strengthened the author's skills in market analysis, strategic communication,
digital content management, and leadership in startup business operations.
The report provides comprehensive insights into the implementation of digital
marketing strategies and the role of creative marketing in enhancing brand
awareness and sales for early-stage businesses in the healthy food industry.

Keywords: Creative Marketing Strategy, Brand Awareness, Granofit, Social
Media, Storytelling Branding.
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