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ABSTRAK 

 

Laporan ini membahas implementasi strategi komunikasi pemasaran digital 

dalam konteks organisasi nirlaba melalui program magang di Yayasan Benih 

Baik Indonesia (periode magang dari 20 Januari hingga 30 Mei 2025). 

Pemilihan perusahaan berdasarkan pertumbuhan signifikan sektor filantropi 

digital di Indonesia dan pentingnya penerapan prinsip transparansi dalam 

mengelola donasi publik. Selama magang, penulis menghadapi banyak 

tantangan, seperti bagaimana beradaptasi dengan karakteristik komunikasi 

sosial yang berbeda dengan komunikasi komersial, dan kompleksitas 

copywriting yang dapat membangun kepercayaan donor dan menyampaikan 

informasi secara akurat tentang penggunaan dana bantuan. Penulis mengatasi 

kendala tersebut dengan menerapkan strategi pemasaran konten yang sesuai 

dengan nilai-nilai sosial perusahaan dan melakukan penelitian mendalam 

terhadap preferensi audiens target. Kegiatan utama yang dilakukan meliputi 

copywriting untuk update aktivitas penerima bantuan, pembuatan caption 

untuk konten Instagram Reels, pengembangan push notification dan email 

marketing, serta kreasi ide konten untuk kebutuhan sosial media perusahaan. 

Hasil dari penerapan strategi komunikasi digital menunjukkan peningkatan 

tingkat keterlibatan dan transparansi dalam komunikasi antara yayasan dan 

donatur. Berdasarkan pengalaman magang ini, dapat disimpulkan bahwa 

penerapan prinsip-prinsip komunikasi pemasaran dalam konteks pemasaran 

sosial dapat memberikan dampak yang signifikan terhadap peningkatan 

kepercayaan publik dan efektivitas program penggalangan dana organisasi 

nirlaba, sekaligus membantu mencapai tujuan sosial yang berkelanjutan. 

 

Kata kunci: Content Support, Komunikasi Pemasaran Digital, Copywriting, 

Organisasi Nirlaba, Social Marketing 
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Ghazan Nazzala Reyhan 

 

 

ABSTRACT 

 

This report discusses the implementation of digital marketing communication 

strategies in the context of non-profit organizations through an internship 

program at Yayasan Benih Baik Indonesia (internship period from January 

20 to May 30, 2025). The selection of companies is based on the significant 

growth of the digital philanthropy sector in Indonesia and the importance of 

applying the principle of transparency in managing public donations. During 

the internship, the author faced many challenges, such as how to adapt to the 

characteristics of social communication that are different from commercial 

communication, and the complexity of copywriting that can build donor trust 

and accurately convey information about the use of aid funds. The author 

overcame these obstacles by implementing a content marketing strategy that 

is in line with the company's social values and conducting in-depth research 

into the preferences of the target audience. The main activities included 

copywriting for grantee activity updates, creating captions for Instagram 

Reels content, developing push notifications and email marketing, and 

creating content ideas for the company's social media needs. The results of 

implementing the digital communication strategy showed an increase in the 

level of engagement and transparency in communication between the 

foundation and donors. Based on this internship experience, it can be 

concluded that the application of marketing communication principles in the 

context of social marketing can have a significant impact on increasing public 

trust and the effectiveness of non-profit organizations' fundraising programs, 

while helping to achieve sustainable social goals. 

 

Keywords: Content Support, Digital Marketing Communication, Copywriting, 

Non-Profit Organization, Social Marketing 
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