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PERAN SALES EXPORT 

 

DALAM MENINGKATKAN PENJUALAN 

PADA PT. AIDA RATTAN INDUSTRY (VIVERE Group) 

(Grescia Kusuma) 

ABSTRAK 

 

Laporan ini membahas pengalaman penulis selama menjalani magang sebagai Sales 

Export Intern di PT. AIDA Rattan Industry, anak perusahaan dari VIVERE Group 

yang bergerak di bidang ekspor furnitur rotan. Perusahaan ini dipilih karena 

memberikan kesempatan bagi penulis untuk mempelajari langsung strategi 

pemasaran internasional, khususnya di industri furnitur yang berbasis pada prinsip 

keberlanjutan. Selama masa magang, penulis berperan dalam berbagai aktivitas 

seperti membuat dokumen penawaran (quotation), memperbarui database ekspor, 

melayani calon pelanggan melalui platform Alibaba, hingga turut serta dalam 

pameran JIFFINA 2025 di Yogyakarta. Beberapa tantangan yang dihadapi antara 

lain proses adaptasi dengan lingkungan kerja, serta pengelolaan data pelanggan 

yang belum optimal, dan proses adaptasi dengan Bahasa asing. Melalui bimbingan 

dari atasan dan inisiatif pribadi, penulis mampu mengatasi hambatan tersebut 

dengan baik. Pengalaman ini menunjukkan bahwa peran intern dapat memberikan 

kontribusi nyata terhadap kegiatan operasional dan strategi penjualan perusahaan, 

khususnya di pasar ekspor. 

 

 

Kata kunci: Magang, Sales Export, Strategi Penjualan, Rotan, Pemasaran 

Internasional 
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THE ROLE of SALES EXPORT in 

INCREASING SALES at 

PT. AIDA RATTAN INDUSTRY (VIVERE Group) 

(Grescia Kusuma) 

 

 

ABSTRACT (English) 

 

This report presents the experience of the author during an internship as a 

Sales Export Intern at PT. AIDA Rattan Industry, a subsidiary of the VIVERE 

Group, which specializes in exporting rattan furniture. The company was 

selected because it provided an opportunity to gain practical knowledge of 

international marketing strategies and sustainability-focused furniture 

production. During the internship period, the author was involved in various 

tasks, such as preparing quotations, updating export databases, responding 

to customer inquiries on Alibaba, and participating in the JIFFINA 2025 

exhibition in Yogyakarta. Some of the challenges faced include adapting to 

the work environment, suboptimal customer data management, and adjusting 

to the use of foreign languages. With guidance from supervisors and personal 

initiative, these challenges were successfully managed. This experience 

demonstrates that an intern’s role can meaningfully support company 

operations and contribute to sales strategy execution in international 

markets. 

 

Keywords: Internship, Sales Export, Rattan Furniture, Marketing Strategy, 

International Trade 
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