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Marketing Communication Internship dalam Sales and Marketing 

Development pada HeHa Waterfall PT. Anugerah Dharma Raya 

 Ritra Ardha Satyanuarti 

ABSTRAK 
 

Laporan ini disusun berdasarkan pengalaman magang penulis selama 640 jam di 

HeHa Waterfall, yang dikelola oleh PT Anugerah Dharma Raya, pada divisi Sales 

and Marketing – Marketing Communication. Pemilihan HeHa Waterfall sebagai 

tempat magang didasarkan pada posisinya sebagai destinasi wisata baru yang 

sedang berkembang, dengan penekanan pada pemanfaatan media sosial sebagai 

kanal utama promosi digital. Selama magang, penulis berperan dalam pengelolaan 

konten media sosial, penulisan caption promosi, serta kolaborasi dengan Key 

Opinion Leader (KOL) untuk memperluas jangkauan audiens Dalam 

pelaksanaannya, penulis menghadapi kendala berupa rendahnya tingkat 

keterlibatan (engagement) di media sosial, yang disebabkan oleh frekuensi 

unggahan yang belum konsisten dan minimnya interaksi dengan pengguna. Untuk 

mengatasi hal tersebut, penulis mengusulkan beberapa langkah strategis, seperti 

penjadwalan konten secara rutin, penguatan narasi visual, serta optimalisasi 

kolaborasi dengan KOL. Melalui pengalaman ini, penulis memperoleh 

pemahaman praktis mengenai pentingnya komunikasi pemasaran digital dalam 

menunjang promosi destinasi wisata, sekaligus mengembangkan keterampilan 

dalam manajemen konten, strategi komunikasi, dan kerja tim di industri 

pariwisata. 

Kata kunci: Marketing communication, media sosial, promosi digital, industri 

pariwisata 
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Marketing Communication Internship in Sales and Marketing Development  

at HeHa Waterfall PT. Anugerah Dharma Raya 

Ritra Ardha Satyanuarti 

 

ABSTRACT (English) 
 

This report is based on the writer’s internship experience of 640 hours at HeHa 

Waterfall, managed by PT Anugerah Dharma Raya, under the Sales and 

Marketing – Marketing Communication division. The selection of HeHa Waterfall 

as the internship site was due to its status as an emerging tourism destination with 

a strong emphasis on digital promotion through social media as the main 

communication channel. During the internship, the writer was involved in 

managing social media content, writing promotional captions, and collaborating 

with Key Opinion Leaders (KOLs) to expand audience reach. Throughout the 

internship, the writer encountered challenges such as low engagement on social 

media caused by inconsistent posting schedules and limited interaction with 

followers. To address these issues, several strategies were proposed, including 

regular content scheduling, enhanced visual storytelling, and optimizing KOL 

collaborations. This internship provided practical insights into the importance of 

digital communication in supporting tourism promotion, while also strengthening 

the writer’s skills in content planning, marketing communication, and teamwork 

within the tourism industry. 

Keywords: Marketing communication, social media, digital promotion, tourism 

industry 
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