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LAPORAN KERJA MAGANG MARKETING COMMUNICATION DI 

DOUBLETREE BY HILTON JAKARTA BINTARO JAYA  
 Alda Fatwa Raidah 

ABSTRAK 

 

Kerja magang di DoubleTree by Hilton Jakarta Bintaro Jaya pada posisi Marketing 

Communication memberikan kesempatan bagi penulis untuk mengembangkan skill di 

bidang marketing perhotelan. Pemilihan tempat magang didasarkan pada reputasi Hilton 

sebagai jaringan hotel internasional yang dikenal dengan layanan yang berkualitas dan 

inovatif. Selama kerja magang, penulis terlibat langsung dalam pengelolaan media sosial, 

pembuatan konten digital, serta campaign promosi produk dan acara khusus. Tantangan 

utama yang dihadapi adalah keterbatasan dalam desain visual karena latar belakang 

pendidikan yang tidak mendukung di bidang tersebut. Untuk mengatasinya, proses desain 

dibagi menjadi dua tahap, yaitu bagian utama dan menyesuaikan khusus untuk media 

sosial, agar pekerjaan menjadi lebih terstruktur dan memenuhi standar. Melalui 

pengalaman ini, penulis memperoleh adanya peningkatakan hard skill di bidang digital 

marketing dan desain, serta adanya penguatan soft skill seperti komunikasi dan manajemen 

waktu. Pengalaman ini menunjukkan bahwa keterlibatan langsung dalam dunia kerja dapat 

membantu seseorang berkembang, baik dari segi keterampilan maupun sikap kerja.  

 

Kata kunci: Marketing Communication, Digital Marketing, Social Media.  
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INTERNSHIP REPORT ON MARKETING COMMUNICATION AT 

DOUBLETREE BY HILTON JAKARTA BINTARO JAYA 
Alda Fatwa Raidah 

ABSTRACT (English) 

 

Internship at DoubleTree by Hilton Jakarta Bintaro Jaya as a Marketing Communication 

staff provided the author with an opportunity to develop skills in the field of hospitality 

marketing. The company was chosen due to Hilton’s reputation as an international hotel 

chain known for its high-quality and innovative services. During the internship, the author 

was directly involved in managing social media, creating digital content, and running 

promotional campaigns for products and special events. The main challenge faced was 

limited visual design skills, as the author did not have an academic background in that 

field. To address this, the design process was divided into two stages: the core design and 

specific adjustments for social media, allowing the work to become more structured and 

meet professional standards. Through this experience, the author gained improved hard 

skills in digital marketing and design, along with enhanced soft skills such as 

communication and time management. This experience demonstrates that direct 

involvement in the workplace can help individuals grow both in skills and professional 

attitude. 

 

 

Keywords: Marketing Communication, Digital Marketing, Social Media 
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