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PERANCANGAN PROMOSI CEMOROJATI CAFÉ AND RESORT 

 (Dhaffa Alif Raditya) 

ABSTRAK 

 

CemoroJati Café & Resort merupakan destinasi wisata berbasis alam yang terletak 

di Sukabumi, Jawa Barat, dengan konsep glamping, fasilitas kolam renang privat, 

dan panorama alam yang asri. Namun demikian, rendahnya tingkat kunjungan jika 

dibandingkan dengan kapasitas maksimal resort menunjukkan perlunya strategi 

promosi yang lebih efektif untuk menjangkau calon wisatawan. Penelitian ini 

dilakukan untuk merancang strategi promosi yang bertujuan meningkatkan 

visibilitas dan keterlibatan audiens terhadap CemoroJati Café & Resort. Metode 

perancangan yang digunakan mengacu pada kerangka kerja Double Diamond, yang 

terdiri dari empat tahap: Discover, Define, Develop, dan Deliver. Data dikumpulkan 

melalui observasi, wawancara dengan pengelola resort, serta penyebaran kuesioner 

kepada calon wisatawan. Hasil dari proses perancangan mencakup optimalisasi 

strategi pemasaran digital melalui media sosial, penguatan identitas visual pada 

materi promosi, serta pengembangan strategi komunikasi visual berbasis model 

POEM (Paid, Owned, and Earn media). Kesimpulannya, strategi promosi yang 

dirancang melalui pendekatan desain strategis ini terbukti relevan dan aplikatif 

dalam menjawab masalah komunikasi yang dihadapi. Diharapkan implementasi 

strategi ini dapat meningkatkan efektivitas promosi dan mendukung pertumbuhan 

jumlah kunjungan wisatawan ke CemoroJati Cafe & Resort. 

 

Kata kunci: Strategi promosi, pemasaran digital, media social, brand awareness, 

resort glamping. 
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CEMOROJATI CAFÉ AND RESORT PROMOTION DESIGN 

 (Dhaffa Alif Raditya) 

 

ABSTRACT (English) 

 

CemoroJati Café & Resort is a nature-based tourism destination located in 

Sukabumi, West Java, offering a glamping concept, private pool facilities, and 

scenic natural surroundings. However, the relatively low number of visitors 

compared to the resort’s maximum capacity indicates the need for a more effective 

promotional strategy to reach potential tourists. This study was conducted to design 

a promotional strategy aimed at increasing the visibility and audience engagement 

of CemoroJati Café & Resort. The design method employed refers to the Double 

Diamond framework, which consists of four stages: Discover, Define, Develop, and 

Deliver. Data were collected through observation, interviews with resort managers, 

and the distribution of questionnaires to potential tourists. The design outcomes 

include the optimization of digital marketing strategies through social media, the 
enhancement of visual identity in promotional materials, and the development of a 

visual communication strategy based on the PESO model (Paid, Earned, Shared, 

and Owned media). In conclusion, the promotional strategy developed through this 

strategic design approach proves to be relevant and applicable in addressing the 

resort’s communication challenges. It is expected that the implementation of this 

strategy will enhance promotional effectiveness and support the growth of tourist 

visits to CemoroJati Café & Resort.   
 

Keywords: Promotion strategy, digital marketing, social media, brand awareness, 

glamping resort. 
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