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PERANCANGAN BUKU INFORMASI 

TENTANG JOB HOPPING UNTUK GENERASI Z  

 (Rossa Renita Putri) 

ABSTRAK 
 

Fenomena job hopping semakin marak terjadi di kalangan generasi z. Meskipun 
seringkali dikaitkan dengan stigma negatif seperti tidak loyal dan tidak stabil, 
banyak dari generasi z melakukan job hopping sebagai salah satu bentuk strategi 
untuk mengejar pertumbuhan karier. Perancangan tugas akhir ini bertujuan untuk 
merancang buku informasi mengenai job hopping bagi generasi z dengan 
pendekatan visual yang komunikatif, edukatif, dan menarik. Metode perancangan 
yang digunakan mengacu pada tahapan desain Landa (2018), meliputi: research, 
strategy, concepts, design, dan implementation. Data dikumpulkan melalui studi 
literatur, observasi, wawancara dengan HR dan generasi z yang melakukan job 
hopping, serta market validation terhadap buku. Hasil dari perancangan ini 
kemudian diberi judul "Hop Right n Rise", yang dirancang sebagai media panduan 
informatif dengan gaya visual yang ceria, ilustrasi karakter, dan konten storytelling 
berbasis pengalaman nyata serta perspektif dari profesional. 
 
Kata kunci: job hopping, karier, buku informasi, generasi z 
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INFORMATION BOOK DESIGN 

ABOUT JOB HOPPING FOR GENERATION Z 

 (Rossa Renita Putri) 

ABSTRACT (English) 
 

The phenomenon of job hopping is increasingly prevalent among Generation Z. 
Although often associated with negative stigmas such as being disloyal or unstable, 
many Gen Z individuals engage in job hopping as a strategic move to pursue career 
growth. This final project aims to design an informational book about job hopping 
for Generation Z using a visual approach that is communicative, educational, and 
engaging. The design method refers to the stages outlined by Landa (2018), which 
include: research, strategy, concepts, design, and implementation. Data was 
collected through literature review, observation, interviews with HR professionals 
and Gen Z individuals who have job-hopped, as well as market validation of the 
book. The final design is titled "Hop Right n Rise", and it is created as an 
informative guide featuring a cheerful visual style, character illustrations, and 
storytelling content based on real-life experiences and professional perspectives. 
 
Keywords: job hopping, career, book, generation z 
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