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PENGARUH ATTRACTION FACTORS, PHYSICAL 

PRESENCE, DAN LOCATION TERHADAP MALL 

PATRONAGE PADA PUSAT PERBELANJAAN 

DI TANGERANG 

 Nathania Beatrice Angelica Christabel Hermanto 

ABSTRAK 

 

Sektor properti di Indonesia terutama area Jabodetabek semakin pesat dimana 

segmen ritel menjadi segmen kedua yang mendukung kemajuan properti 

tahun ini. Pusat perbelanjaan juga mengalami pemulihan rerata kunjungan 

sebanyak 5 persen dibandingkan kuartal ketiga tahun lalu. Walaupun terlihat 

baik-baik saja, realitanya tingkat okupansi pusat perbelanjaan mengalami 

penurunan hingga sedikit membaik tetapi semu. Menurut pakar ritel penyebab 

penurunan ini dipicu oleh beberapa faktor seperti regulasi pemerintah yang 

tidak pasti hingga perubahan tren belanja konsumen. Konsumen 

menginginkan faktor-faktor yang membuat mereka tertarik untuk 

mengunjungi ulang sebuah pusat perbelanjaan dan menghabiskan waktu lebih 

lama di sana seperti faktor hiburan, interaksi sosial, bauran merek, hingga 

fasilitas. Tangerang sendiri memiliki beberapa pusat perbelanjaan terkemuka 

dengan ukuran yang besar seperti Summarecon Mall Serpong, AEON Mall 

BSD City, dan The Breeze BSD City. Ketiga mal tersebut tentunya 

mempunyai daya tarik seperti performance of buying, location, physical 

atmosphere, entertainment, dan social activities yang membuat mall 

patronage-nya tinggi, baik dari frequency of visits maupun time spent per 

visit. Studi ini menggunakan metode kuantitatif melalui pengumpulan sampel 

secara judgemental terhadap pengunjung mal tersebut. Hasil penelitian ini 

menunjukkan bahwa performance of buying, location, physical atmosphere, 

entertainment, dan social activities tidak berpengaruh signifikan terhadap 

kedua variabel dependen frequency of visits dan time spent per visit. Beberapa 

temuan dalam penelitian ini yaitu mall distance lebih berpengaruh terhadap 

frequency of visits daripada mall size.   

 

Kata kunci: performance of buying, physical atmosphere, entertainment, 

social activities, frequency of visits, time spent per visit, mall patronage 
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THE INFLUENCE OF ATTRACTION FACTORS, PHYSICAL 

PRESENCE, AND LOCATION ON MALL PATRONAGE 

IN SHOPPING CENTERS IN TANGERANG 

 

 Nathania Beatrice Angelica Christabel Hermanto 

 

ABSTRACT (English) 

 

The property sector in Indonesia, particularly in the Greater Jakarta area 

(Jabodetabek), is rapidly growing, with the retail segment emerging as the 

second-largest driver of property growth this year. Shopping centers have 

also seen a recovery in average visit rates, increasing by 5 percent compared 

to the third quarter of last year. However, despite this seemingly positive 

trend, the reality shows that occupancy rates in shopping centers have 

declined, with only a slight and superficial improvement. According to retail 

experts, this decline is triggered by several factors, including uncertain 

government regulations and shifting consumer shopping trends. Consumers 

now seek factors that attract them to revisit shopping centers and spend more 

time there, such as entertainment, social interaction, brand mix, and 

facilities. Tangerang is home to several prominent, large-scale shopping 

centers, such as Summarecon Mall Serpong, AEON Mall BSD City, and The 

Breeze BSD City. These malls possess attractions like buying performance, 

location, physical atmosphere, entertainment, and social activities, which 

contribute to high mall patronage in terms of frequency of visits and time 

spent per visit. This study employs a quantitative method, collecting samples 

through a judgmental sampling approach targeting visitors of these malls. 

The findings reveal that buying performance, location, physical atmosphere, 

entertainment, and social activities do not significantly influence the 

dependent variables of frequency of visits and time spent per visit. Some 

notable discoveries from this research include the fact that mall distance has 

a greater influence on frequency of visits than mall size.   

 

Keywords: performance of buying, physical atmosphere, entertainment, 

social activities, frequency of visits, time spent per visit, mall patronage 
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