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RANCANG BANGUN FITUR TARGET DAN PRODUCT PADA WEBSITE
CUSTOMER RELATIONSHIP MANAGEMENT PT FESTINO
INDONESIA

Yoel Christian

ABSTRAK

Pengembangan sistem Customer Relationship Management (CRM) berbasis web
dilakukan di PT. Festino Indonesia, perusahaan yang bergerak di bidang distribusi
hardware dan teknologi infrastruktur. Sistem ini dirancang untuk membantu
perusahaan dalam mengelola data pelanggan secara efektif dan mendukung strategi
pemasaran yang lebih terarah. Fokus utama pengembangan adalah fitur farget untuk
segmentasi pelanggan dan fitur product untuk pengelolaan data produk. Sebagai
developer, memiliki tugas untuk bertanggung jawab mulai dari analisis kebutuhan,
pembuatan desain antarmuka menggunakan Figma, hingga implementasi halaman
home, target, dan product menggunakan HTML dan JavaScript. Sistem juga
dilengkapi dengan otorisasi pengguna berbasis peran serta fitur monitoring kinerja
tim sales. Selama proses pengembangan, tantangan seperti adaptasi terhadap rools
internal dan pengelolaan waktu menjadi kendala yang harus dihadapi, namun dapat
diatasi melalui kerja sama tim dan bimbingan dari supervisor. Hasil akhir dari
sistem CRM ini diharapkan dapat meningkatkan efisiensi operasional, memperkuat
hubungan dengan pelanggan, serta mendukung digitalisasi proses bisnis di PT
Festino Indonesia.

Kata kunci: CRM, Customer Relationship Management, Website CRM
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DESIGN AND DEVELOPMENT OF TARGET AND PRODUCT FEATURES
ON THE CUSTOMER RELATIONSHIP MANAGEMENT WEBSITE OF PT
FESTINO INDONESIA

Yoel Christian

ABSTRACT

The development of a web-based Customer Relationship Management (CRM)
system was carried out at PT Festino Indonesia, a company engaged in the
distribution of hardware and infrastructure technology. This system is designed
to help the company manage customer data effectively and support more targeted
marketing strategies. The main focus of the development lies in the Target feature
for customer segmentation and the Product feature for product data management.
As a developer, responsibilities included requirements analysis, designing user
interfaces using Figma, and implementing the home, target, and product pages
using HTML and JavaScript. The system is also equipped with role-based user
authorization and a feature for monitoring the performance of the sales team.
Throughout the development process, challenges such as adapting to internal tools
and managing time were encountered, but were overcome through teamwork and
guidance from the supervisor. The final outcome of this CRM system is expected to
improve operational efficiency, strengthen customer relationships, and support the
digitalization of business processes at PT Festino Indonesia.

Keywords: CRM, Customer Relationship Management, Website CRM
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