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PERANCANGAN PROMOSI MIE AYAM BANGKA 

DI COFFEDA KOPITIAM 

 (Jenessa Josephine Sutedja) 

ABSTRAK 

 

Coffeda Kopitiam adalah kopitiam ala malaysia yang berlokasi di Banjar Wijaya, 

Kota Tangerang, yang menyajikan berbagai hidangan lokal dan oriental, dengan 

mie ayam bangka sebagai menu unggulannya. Mie ayam bangka Coffeda Kopitiam 

memiliki keistimewaan sebagai otentik khas bangka, dibuat dengan cita rasa otentik 

resep turun-menurun dan penggunaan bahan berkualitas. Namun berdasarkan 

pengumpulan data campuran (mixed methods) yakni kuesioner dan wawancara, 

diidentifikasi masalah terkait brand knowledge, dimana target audiens tidak 

mengetahui menu andalan brand, yakni mie ayam bangka otentik. Masalah ini 

diakibatkan media promosi Instagram Coffeda Kopitiam yang tidak mengangkat 

mie ayam bangka sebagai menu unggulan brand. Padahal, mie ayam bangka adalah 

keunikan Coffeda Kopitiam yang membedakannya dengan kopitiam sejenis. Hal 

ini juga berlawanan dengan visi dan misi Coffeda Kopitiam, sebagai kopitiam yang 

ingin dikenal dengan menu mie ayam bangka yang lezat dan autentik. Jika terus 

berlangsung, Coffeda Kopitiam dapat kehilangan daya tarik dan keunikan yang 

membedakannya dengan kopitiam lainnya. Berdasarkan urgensi tersebut, 

diperlukannya perancangan promosi mie ayam bangka di Coffeda Kopitiam, agar 

masyarakat mengenali menu unggulan Coffeda Kopitiam, yakni mie ayam bangka. 

Perancangan ini mengikuti proses desain Five Phase Model of Design Graphic 

Process oleh Robin Landa yang menyangkut research, analysis, concepts, design, 

dan implementation. Harapannya, perancangan promosi ini dapat mencerminkan 

menu unggulan Coffeda Kopitiam dengan jelas pada target audiens dan menarik 

minat audiens. 

 

Kata kunci: Coffeda Kopitiam, Promosi, Desain 
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PROMOTIONAL DESIGN FOR MIE AYAM BANGKA 

AT COFFEDA KOPITIAM 

(Jenessa Josephine Sutedja) 

 

ABSTRACT (English) 

 

Coffeda Kopitiam is a Malaysian-style kopitiam located in Banjar Wijaya, Kota 

Tangerang, that serves various local and oriental cuisine, with mie ayam bangka 

as its signature dish. Coffeda Kopitiam’s mie ayam bangka has a specialty as an 

authentic Bangka’s mie ayam dish, made with authentic recipe and quality 

ingredients. However, based on the compiled data (mixed methods) including 

questionnaire and interviews, a problem regarding brand knowledge comes to 

light, as targeted audience is not aware of the brand’s signature dish. This problems 

stems from Coffeda Kopitiam’s promotional media, Instagram, that is unable to 

highlight mie ayam bangka as the brand’s signature dish. Whereas, mie ayam 

bangka is considered as Coffeda Kopitiam’s uniqueness, something that 

differentiate the brand from other kopitiams. This also go against Coffeda 

Kopitiam’s vision and mission to be a kopitiam that’s recognized with its delicious 

and authentic mie ayam bangka. If this goes on, Coffeda Kopitiam might lose its 

main attraction and  uniqueness, the one that sets the brand apart from other 

kopitiam businesses. Based on that urgency, rises a need for promotional design of 

Coffeda Kopitiam’s mie ayam bangka, with the purpose of spreading awareness 

and knowledge regarding Coffeda Kopitiam’s signature dish to the targeted 

audiences. The promotional design follows designing process of Five Phase Model 

of Design Graphic Process by Robin Landa that includes five steps: research, 

analysis, concepts, design, dan implementation. Hopefully, this promotional design 

reflects Coffeda Kopitiam’s signature dish clearly to the audience and attract the 

interest of the audiences. 

 

Keywords: Coffeda Kopitiam, Promotion, Design 
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