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PERANCANGAN BRAND GUIDELINES EQUIRA LIFE DI
DREAMBOX MARKETING CONSULTANT

(Michelle VVannesa Theodora)

ABSTRAK

Dalam periode magang yang dilaksanakan oleh Universitas Multimedia Nusantara
untuk syarat kelulusan. Penulis melakukan magang di Dreambox Marketing
Consultant, khususnya di divisi Graphic Design (tim Collective). Tujuan dari
magang adalah untuk memperoleh pembelajaran di dunia kerja secara langsung.
Selama proses magang, penuliss terlibat ke dalam berbagai proyek, terutama untuk
Brand GSM, yang meliputi logo, warna, typography, supergraphic, merchandise,
stationery, dan lainnya. Diikuti dengan perancangan branding, pitch deck, konten
media sosial, dan video motion. Melalui magang ini, penulis belajar bekerja dalam
tim, berkomunikasi secara profesional, serta memahami alur kerja dari agensi
dalam menangani Kklien. Selain itu, penulis juga dapat mengembangkan
keterampilan secara teknis, seperti penggunaan Adobe Illustrator dan Photoshop,
serta memahami isi dari struktur pitch deck untuk keperluan presentasi pitching.
Magang ini memberikan pengalaman langsung dan meningkatkan kesiapan penulis
dalam masuk ke dunia kerja.

Kata kunci: desain grafis, branding, pitch deck, media sosial
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EQUIRA LIFE BRAND GUIDELINES DESIGN AT DREAMBOX
MARKETING CONSULTANT

(Michelle Vannesa Theodora)

ABSTRACT

As part of the graduation requirements at Universitas Multimedia Nusantara, the
author completed an internship at Dreambox Marketing Consultant, specifically in
the Graphic Design division (Collective team). The internship aimed to provide
direct experience in a professional work environment. During the program, the
author participated in various projects, mainly for the GSM brand, involving logo
design, color palettes, typography, supergraphics, merchandise, and stationery.
Additional tasks included creating branding materials, pitch decks, social media
content, and motion videos. Through these activities, the author gained insights into
teamwork, professional communication, and the workflow of a creative agency
when dealing with clients. Moreover, the internship helped improve technical skills,
particularly in using Adobe Illustrator and Photoshop, and understanding the
structure and content of a pitch deck for presentation purposes. Overall, the
internship offered valuable hands-on experience and helped prepare the author for
entering the professional design industry.

Keywords: graphic design, branding, pitch deck, creative agency
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