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PERANCANGAN IDENTITAS VISUAL BAGI UMKM DI DESA

PANONGAN DAN POKDARWIS MEDANG
(Angellia Kristie Lin)

ABSTRAK

Program ini dilaksanakan di Desa Panongan dan POKDARWIS Medang,
Kabupaten Tangerang, yang memiliki potensi ekonomi melalui sektor Usaha
Mikro, Kecil, dan Menengah (UMKM). Namun, UMKM di kedua desa masih
menghadapi kendala dalam aspek pemasaran dan identitas visual brand. Promosi
masih bergantung pada metode word of mouth dan sistem penitipan produk,
sementara pemanfaatan media sosial kurang optimal. Selain itu, identitas visual
pada beberapa UMKM belum konsisten, menyebabkan citra brand yang kurang
kuat. Penelitian ini bertujuan untuk merancang identitas visual bagi UMKM terpilih
di kedua desa guna meningkatkan daya saing mereka. Metode perancangan yang
digunakan meliputi riset lapangan, wawancara dengan pelaku UMKM, analisis
kompetitor, serta pengembangan konsep visual yang sesuai dengan karakteristik
masing-masing usaha. Hasil perancangan mencakup logo, warna, tipografi, serta
elemen pendukung lainnya yang diaplikasikan ke berbagai media pemasaran digital
dan cetak. Implementasi identitas visual yang konsisten diharapkan dapat
memperkuat citra brand, meningkatkan daya tarik produk, serta memperluas
jangkauan pasar UMKM. Dengan demikian, penelitian ini berkontribusi pada
pengembangan ekonomi lokal melalui strategi branding yang lebih efektif.

Kata kunci: UMKM, Identitas Visual, Proyek Desa
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VISUAL IDENTITY DESIGN FOR MSMES IN PANONGAN
AND POKDARWIS MEDANG VILLAGE

(Angellica Kristie Lin)

ABSTRACT (English)

The Merdeka Belajar Kampus Merdeka (MBKM) Program aims to enhance
students' skills for the working world, one of which is through the Village Project.
This program is implemented in Panongan Village and POKDARWIS Medang,
Tangerang Regency, which have economic potential through the Micro, Small, and
Medium Enterprises (MSME) sector. However, MSMEs in both villages still face
challenges in marketing and visual brand identity aspects. Promotion still relies on
word-of-mouth methods and product consignment systems, while the use of social
media is less than optimal. Additionally, the visual identity of some MSMEs is
inconsistent, resulting in a weak brand image. This research aims to design visual
identities for selected MSMEs in both villages to increase their competitiveness.
The design methods used include field research, interviews with MSME actors,
competitor analysis, and the development of visual concepts that suit the
characteristics of each business. The design results include logos, colors,
typography, and other supporting elements applied to various digital and print
marketing media. Consistent implementation of visual identity is expected to
strengthen brand image, increase product attractiveness, and expand the market
reach of MSMEs. Thus, this research contributes to local economic development
through a more effective branding strategy.

Keywords: MSMEs, Visual Identity, Village Project
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