
 
 

xv 
Perancangan Brand Identity…, Laurel Tagara Hartono, Universitas Multimedia Nusantara 

  

DAFTAR PUSTAKA 
 

Ayu Tridyanthi, K. et al. 2023. “Strategi Segmenting, Targeting, Positioning Dalam 
Pemasaran Global.” MAMEN (Jurnal Manajemen), 2(1): 151–58. 
https://doi.org/10.55123/mamen.v2i1.1614 

Boyd, Harper W. Jr. and Orville C. Walker Jr. (1992). Marketing Management: A 
Strategic Approach. Richard D. Irwin, Inc. 

Gallanis, T. (2020). An introduction to design thinking and an application to the 
challenges of frail, older adults. In L. Celi, M. Majumder, P. Ordóñez, J. 
Osorio, K. Paik, & M. Somai (Eds.), Leveraging Data Science for Global 
Health (pp. 17–33). Springer, Cham. https://doi.org/10.1007/978-3-030-
47994-7_2 

Ghina, A., Syafitri, L., & Pebriani, R. A. (2024). Peran strategis logo dalam era 
digital: Membangun dan meningkatkan brand awareness. SELAPARANG: 
Jurnal Pengabdian Masyarakat Berkemajuan, 8(4), 3855–3862. 

Grappi, S., Bergianti, F., Gabrielli, V., & Baghi, I. (2024). The effect of message 
framing on young adult consumers’ sustainable fashion consumption: The 
role of anticipated emotions and perceived ethicality. Journal of Business 
Research, 170, 114-341.  

Halim, A. (2011). Analisis investasi (Edisi ke-2). Salemba Empat. 

Italian Fashion School. (2025, Februari 18). Fenomena Fashion Skena Di Kalangan 
Gen. Italian Fashion School. https://italianfashionschool.id/fenomena-
fashion-skena-di-kalangan-gen-z/ 

Kay, T. (1994). Salvo in Germany-Reiner Pilz. SalvoNEWS, (99), 11-14. 

Kotler, P. (1995). Manajemen Pemasaran: Analisis, Perencanaan, Implementasi 
dan Pengendalian. Salemba Empat. 

Liliyah, A. (2022, November 11). Cara Wardah Bangun Customer Experience 
Untuk Gen Z. SWA. https://swa.co.id/read/374328/cara-wardah-bangun-
customer-experience-untuk-gen-z 

Listhari, B. (2019, Mei). Sejarah dan Perkembangan Revolusi Industri. Binus 
University. https://binus.ac.id/knowledge/2019/05/sejarah-dan-
perkembangan-revolusi-industri/ 

Müller-Roterberg, C. (2020). Design thinking for dummies. John Wiley & Sons. 

Najwa, P. F. (2024, November 15). Simak Pilihan Fashion Anak Muda Indonesia 
2024. GoodStats. https://goodstats.id/article/simak-pilihan-fahion-anak-
muda-indonesia-uvo3N#google_vignette 

https://doi.org/10.55123/mamen.v2i1.1614
https://doi.org/10.1007/978-3-030-47994-7_2
https://doi.org/10.1007/978-3-030-47994-7_2
https://italianfashionschool.id/fenomena-fashion-skena-di-kalangan-gen-z/
https://italianfashionschool.id/fenomena-fashion-skena-di-kalangan-gen-z/
https://swa.co.id/read/374328/cara-wardah-bangun-customer-experience-untuk-gen-z
https://swa.co.id/read/374328/cara-wardah-bangun-customer-experience-untuk-gen-z
https://binus.ac.id/knowledge/2019/05/sejarah-dan-perkembangan-revolusi-industri/
https://binus.ac.id/knowledge/2019/05/sejarah-dan-perkembangan-revolusi-industri/
https://goodstats.id/article/simak-pilihan-fahion-anak-muda-indonesia-uvo3N#google_vignette
https://goodstats.id/article/simak-pilihan-fahion-anak-muda-indonesia-uvo3N#google_vignette


 
 

xvi 
Perancangan Brand Identity…, Laurel Tagara Hartono, Universitas Multimedia Nusantara 

  

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook for 
visionaries, game changers, and challengers. Wiley. 

Rahmat, U. M. (2024, Agustus 9). KLHK Ajak Masyarakat “Gaya Hidup Minim 
Sampah” Dalam Festival LIKE 2. Kementerian Lingkungan Hidup dan 
Kehutanan. https://dlh.ponorogo.go.id/tips-knowledge/menerapkan-
prinsip-3r-reduce-reuse-recycle-dalam-mengelola-sampah/ 

Rusdiana. (2014). Manajemen operasi. Pustaka Setia. 

Sari, J. P. I. (2021, Juli 12). Peluang Bisnis Ramah Lingkungan di Indonesia, 
Menjanjikan atau Tren Semata?. Bisnis.com. 
https://entrepreneur.bisnis.com/read/20210712/263/1416825/peluang-
bisnis-ramah-lingkungan-di-indonesia-menjanjikan-atau-tren-semata 

Sitorus, S. A., Romli, N. A., & Tingga, C. P. (2022). Brand Marketing: The Art Of 
Branding. Media Sains Indonesia. 

Vadicherla, T., Saravanan, D., Muthu Ram, M., & Suganya, K. (2017). Fashion 
renovation via upcycling. Textiles and clothing sustainability: Recycled and 
upcycled textiles and fashion, 1-54.  

Waluyo, D. (2024, Desember 27). 60 Persen TPA di Indonesia Tidak Kelola 
Sampah. Katadata. https://katadata.co.id/ekonomi-hijau/ekonomi-
sirkular/676e59b9196a8/60-persen-tpa-di-indonesia-tidak-kelola-sampah 

Wheeler, A. (2018). Designing brand identity: An essential guide for the whole 
branding team (5th ed.). Wiley. 

Widiati, A. (2019). Peranan kemasan (packaging) dalam meningkatkan pemasaran 
produk usaha mikro kecil menengah (UMKM) di “Mas Pack” Terminal 
Kemasan Pontianak. Jurnal Audit dan Akuntansi Fakultas Ekonomi dan 
Bisnis Universitas Tanjungpura, 8(2), 67–76. 

Yadi, H. (2018). Strategi Positioning dalam Persaingan Bisnis (Points of Difference 
dan Points of Parity). AJIE (Asian Journal of Innovation and 
Entrepreneurship), 261-271. 

Yulianti, C. (2024, Oktober 29). Minat & Kesadaran Gen Z terhadap Isu 
Lingkungan Ternyata Tinggi, Tapi.... detikEdu. 
https://www.detik.com/edu/detikpedia/d-7612433/minat-kesadaran-gen-z-
terhadap-isu-lingkungan-ternyata-tinggi-tapi 

 

 

 

 

https://dlh.ponorogo.go.id/tips-knowledge/menerapkan-prinsip-3r-reduce-reuse-recycle-dalam-mengelola-sampah/#:%7E:text=Daur%20ulang%20adalah%20proses%20pengolahan,sumber%20daya%20alam%20yang%20terbatas
https://dlh.ponorogo.go.id/tips-knowledge/menerapkan-prinsip-3r-reduce-reuse-recycle-dalam-mengelola-sampah/#:%7E:text=Daur%20ulang%20adalah%20proses%20pengolahan,sumber%20daya%20alam%20yang%20terbatas
https://entrepreneur.bisnis.com/read/20210712/263/1416825/peluang-bisnis-ramah-lingkungan-di-indonesia-menjanjikan-atau-tren-semata
https://entrepreneur.bisnis.com/read/20210712/263/1416825/peluang-bisnis-ramah-lingkungan-di-indonesia-menjanjikan-atau-tren-semata
https://www.detik.com/edu/detikpedia/d-7612433/minat-kesadaran-gen-z-terhadap-isu-lingkungan-ternyata-tinggi-tapi
https://www.detik.com/edu/detikpedia/d-7612433/minat-kesadaran-gen-z-terhadap-isu-lingkungan-ternyata-tinggi-tapi

	DAFTAR PUSTAKA

