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PERAN EDITOR DALAM PRODUKSI IKLAN 
KOMERSIAL DI PT. RAIYA ARTAMI DIKARA (RAIYA 

CREATIVE) 
(Muhammad Rahardja Adiwidjayaa)  

  
ABSTRAK  

Laporan magang ini membahas peran editor dalam proses produksi iklan komersial 
di PT. Raiya Artami Dikara (Raiya Creative) selama periode Januari hingga Juni 
2025. Penulis menjalani magang sebagai intern editor, dengan fokus utama pada 
tahapan pascaproduksi, namun juga terlibat dalam pre-produksi dan produksi. 
Dalam peran ini, penulis berpartisipasi dalam berbagai proyek seperti iklan Teh 
Kotak Series Ramadhan, konten perusahaan Waskita Quarry, serta konten digital 
lainnya. Tugas yang dilakukan meliputi penyuntingan video, color grading, 
penyusunan narasi visual, serta kolaborasi lintas divisi dalam proses produksi. 
Melalui pengalaman ini, penulis memperoleh pemahaman yang lebih mendalam 
tentang workflow industri kreatif, pengelolaan proyek, serta pentingnya komunikasi 
dan ketelitian dalam menyampaikan pesan visual. Magang ini membekali penulis 
dengan keterampilan teknis dan soft skill yang dibutuhkan untuk menghadapi 
tantangan profesional di industri film dan periklanan.   
  
Kata kunci: editor, iklan komersial, magang, pascaproduksi, industri kreatif  
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THE ROLE OF AN EDITOR IN THE PRODUCTION OF COMMERCIAL 
ADVERTISEMENTS AT PT. RAIYA ARTAMI DIKARA (RAIYA 

CREATIVE)  
(Muhammad Rahardja Adiwidjaya)  

  
ABSTRACT  

This internship report discusses the role of an editor in the production of 
commercial advertisements at PT. Raiya Artami Dikara (Raiya Creative) during 
the period of January to June 2025. The author served as an intern editor, primarily 
focusing on post-production stages, while also being involved in pre-production 
and production activities. The author contributed to various projects, including the 
Teh Kotak Ramadhan Series advertisement, the Waskita Quarry company profile, 
and other digital content. Responsibilities included video editing, color grading, 
constructing visual narratives, and collaborating across departments throughout 
the production process. This experience provided the author with a deeper 
understanding of the creative industry's workflow, project management, and the 
importance of communication and attention to detail in delivering effective visual 
messages. The internship equipped the author with both technical skills and soft 
skills needed to face professional challenges in the film and advertising industry.   

Keywords: editor, commercial advertisement, internship, post-production, creative 
industry 
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