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PERAN STRATEGI PEMASARAN INTERN DALAM
MENINGKATKAN BRAND AWARENESS UMKM RENYAK DI
PT SKYSTAR VENTURES

Jonathan Christian Mandiangan

ABSTRAK

Laporan magang ini disusun sebagai hasil dari program Magang MBKM di
Skystar Ventures, yang berfokus pada pengembangan bisnis kuliner lokal
bernama Renyak. Renyak adalah usaha mikro yang menghadirkan perpaduan
unik antara rujak dan cakwe atau cireng, dengan cita rasa khas manis, asam,
pedas, dan gurih, serta kemasan yang menonjolkan identitas merek para
pendirinya. Sebagai Chief Marketing Officer, saya berperan dalam
merancang dan melaksanakan strategi pemasaran digital melalui pembuatan
konten kreatif di media sosial, kolaborasi dengan influencer, paid promote,
serta upaya menemukan peluang penjualan di bazaar. Selama magang, saya
menghadapi beberapa tantangan seperti menjaga konsistensi branding,
mengikuti tren pasar yang cepat berubah, dan mencari tempat strategis untuk
berjualan. Solusi atas kendala tersebut dilakukan melalui riset pasar, inovasi
produk, dan pemanfaatan jejaring komunitas. Pengalaman ini memberikan
pemahaman praktis mengenai pentingnya pemasaran dalam UMKM kuliner,
serta meningkatkan keterampilan wirausaha, komunikasi, dan manajemen

proyek yang esensial untuk menghadapi dunia kerja yang kompetitif..

Kata kunci: MBKM, pemasaran digital, UMKM kuliner, kewirausahaan,
Renyak
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THE ROLE OF MARKETING STRATEGY INTERN IN
BOOSTING MSME RENYAK BRAND AWARENESS AT PT
SKYSTAR VENTURES

Jonathan Christian Mandiangan

ABSTRACT (English)

This internship report was prepared as a result of the MBKM Internship
program at Skystar Ventures, which focuses on developing a local culinary
business called Renyak. Renyak is a micro-enterprise that presents a unique
combination of rujak and cakwe or cireng, with a distinctive sweet, sour,
spicy, and savory taste, and packaging that highlights the brand identity of
its founders. As Chief Marketing Officer (CMO), I play a role in designing
and implementing digital marketing strategies through creative content
creation on social media, collaboration with influencers, paid promotion, and
efforts to find sales opportunities at bazaars. During the internship, I faced
several challenges such as maintaining branding consistency, following
rapidly changing market trends, and finding strategic places to sell. Solutions
to these obstacles were carried out through market research, product
innovation, and utilization of community networks. This experience provides
a practical understanding of the importance of marketing in culinary MSME's,
as well as improving entrepreneurial, communication, and project

management skills that are essential to face the competitive world of work.

Keywords: MBKM, Digital marketing, culinary MSMEs, Entrepreneurship,
Renyak
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