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PERAN DIVISI EVENT MARKETING SEBAGAI TENANT 

RELATIONS DALAM POP UP FESTIVAL (PERGIKULINER 

EVENT) 

 
Clarensia Anjeli 

 
ABSTRAK 

 

 

Laporan ini membahas pengalaman magang penulis di PT Online Media Guna 
(PergiKuliner) sebagai Event Marketing Intern selama periode Januari hingga Juni 
2025. Perusahaan ini dipilih karena relevan dengan minat penulis dalam bidang 

komunikasi strategis, khususnya event marketing dan industri kuliner yang sedang 
berkembang pesat di Indonesia. Penulis ditempatkan di tim Pop Up Festival yang 

menangani event kuliner di berbagai lokasi strategis seperti kampus dan 
perkantoran. Selama magang, penulis terlibat dalam proses pencarian tenant, 
pelaksanaan event, serta menjadi Person In Charge (PIC) tenant dan pengunjung. 

Selain itu, penulis juga berpartisipasi dalam kegiatan promosi langsung dengan 
produk kolaborasi, seperti menjadi SPG dan model iklan produk Ralali. Dalam 

pelaksanaan magang, ditemukan beberapa kendala seperti kesulitan mencari tenant 
multiproduk, miskomunikasi internal, serta ketidaksiapan venue. Penulis 
menerapkan pendekatan personal selling, komunikasi persuasif, serta evaluasi 

event untuk menyelesaikan masalah tersebut. Pengalaman ini memberikan 
pemahaman nyata mengenai praktik komunikasi pemasaran, kerja tim, problem 

solving, dan peran penting event marketing dalam membangun hubungan bisnis 
dan memperkuat brand. 

 
Kata kunci: event marketing, personal selling, tenant 
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THE ROLE OF THE EVENT MARKETING DIVISION AS 

TENANT RELATIONS IN POP UP FESTIVAL 

(PERGIKULINER EVENT) 

 
Clarensia Anjeli 

 
ABSTRACT 

 

 

This report presents the internship experience of the author at PT Online Media 

Guna (PergiKuliner) as an Event Marketing Intern from January to June 2025. The 
company was chosen due to its relevance to the author's interest in strategic 

communication, particularly in event marketing and the growing culinary industry 
in Indonesia. The author was assigned to the Pop Up Festival team, which 
organizes culinary events in strategic locations such as campuses and office 

buildings. During the internship, the author was involved in tenant acquisition, 
event execution, and acted as the Person In Charge (PIC) for tenants and visitors. 
The author also participated in direct promotion activities for collaboration 

products, such as working as a Sales Promotion Girl (SPG) and advertising model 
for Ralali products. Several challenges arose during the internship, including 

difficulties in recruiting multiproduct tenants, internal miscommunication, and 
unprepared venues. These issues were addressed through personal selling 
approaches, persuasive communication, and event evaluation strategies. This 

internship provided valuable insights into real-world marketing communication 
practices, teamwork, problem solving, and the strategic role of event marketing in 

building business relationships and enhancing brand presence. 

 
Keywords: event marketing, personal selling, tenant 
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