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Pengaruh Digital Entrepreneurship Education, Entrepreneurial 

Intuition dan Social Media Terhadap Digital Entrepreneurial 

Intention Pada Mahasiswa di Wilayah Tangerang 

 Mulyadi 

ABSTRAK 

 

Peningkatan jumlah penduduk di Indonesia setiap tahun terjadi. Lonjakan 

tersebut membawa masalah kependudukan seperti banyaknya pengangguran 

di Indonesia. Sehubungan dengan itu tingkat kewirausahaan di Indonesia juga 

masih tergolong rendah. Hal ini didukung dengan data rasio jumlah 

pengusaha terhadap populasi di Indonesia menduduki peringkat rendah di 

kawasan Asia Tenggara. Oleh karena itu pemerintah mendorong peningkatan 

kewirausahan dengan membuat berbagai program kewirausaaan pada 

mahasiswa di Indonesia. Namun pada kenyataannya tingkat mahasiswa yang 

tertarik menjadi wirausahawan setelah lulus masih tergolong sedikit. Padahal 

banyak institusi pendidikan yang telah menerapkan mata kuliah 

kewirausahan dalam pembelajaran terutama berbasis digital atau 

technopreneurship. Penelitian ini ingin mencari tahu faktor yang 

mempengaruhi niat kewirausahaan digital pada mahasiswa. Penelitian ini 

menggunakan metode kuantitatif dengan menyebarkan kuesioner kepada 218 

responden mahasiswa di wilayah Tangerang melalui Google Forms. 

Kemudian di analisis menggunakan bantuan software SmartPLS 4.Hasil yang 

didapat dalam penelitian yaitu terdapat pengaruh positif antara digital 

entrepreneurship education terhadap digital entrepreneurial intention, digital 

entrepreneurship education terhadap entrepreneurial intuition, 

entrepreneurial intuition terhadap digital entrepreneurial intention, 

entrepreneurial intuition terhadap social media, digital entrepreneurial 

intention sedangkan tidak terdapat pengaruh antara digital entrepreneurship 

education terhadap social media.  

 

Kata kunci: Digital Entrepreneurship Education, Entrepreneurial Intuition, 

Social Media 
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The Influence of Digital Entrepreneurship Education, 

Entrepreneurial Intuition, and Social Media on Digital 

Entrepreneurial Intention among Students in the Tangerang 

Region 

 Mulyadi 

 

ABSTRACT (English) 

 

The increase in the number of people in Indonesia every year occurs. The 

surge brought population problems such as the high unemployment rate in 

Indonesia. In this regard, the level of entrepreneurship in Indonesia is also 

still relatively low. This is supported by data on the ratio of the number of 

entrepreneurs to the population in Indonesia which is ranked low in the 

Southeast Asian region. Therefore, the government encourages the increase 

of entrepreneurship by creating various entrepreneurship programs for 

students in Indonesia. But in reality, the level of students who are interested 

in becoming entrepreneurs after graduation is still relatively small. In fact, 

many educational institutions have implemented entrepreneurship courses in 

learning, especially digital-based or technopreneurship. This study wants to 

find out the factors that affect digital entrepreneurship intentions in students. 

This study uses a quantitative method by distributing questionnaires to 218 

student respondents in the Tangerang area through Google Forms. Then it 

was analyzed using the help of SmartPLS software 4.The results obtained in 

the study were that there was a positive influence between digital 

entrepreneurship education on digital entrepreneurial intention, digital 

entrepreneurship education on entrepreneurial intuition, entrepreneurial 

intuition on digital entrepreneurial intention, entrepreneurial intuition on 

social media, digital entrepreneurial intention while there was no influence 

between digital entrepreneurship education on social media.    

 

Keywords: Digital Entrepreneurship Education, Entrepreneurial Intuition, 

Social Media 
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