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PERANCANGAN GIMMICK BRAND  

MIE SEDAAP BAKED DI PT SAYAP MAS UTAMA 

 (Clarissa Devania Setiawan) 

ABSTRAK 
 

 

Dalam industri yang berkembang pesat, pengalaman kerja menjadi aspek penting 

bagi mahasiswa dalam mempersiapkan diri menghadapi dunia profesional. PT 

Sayap Mas Utama (Wings Group) adalah salah satu perusahaan Fast Moving 

Consumer Goods (FMCG) terbesar di Indonesia yang berkomitmen menyediakan 

produk berkualitas dengan harga terjangkau. Produk-produknya mencakup 

berbagai kategori, mulai dari perawatan rumah tangga hingga makanan dan 

minuman, termasuk Mie Sedaap. Penulis memilih magang sebagai Graphic Design 

Intern di PT Sayap Mas Utama untuk memenuhi syarat kelulusan serta 

mengembangkan hard skill dalam desain grafis dan soft skill dalam profesionalisme 

kerja. Selama magang, penulis ditempatkan pada kategori makanan yaitu produk 

mi instan. Penulis bertanggung jawab mengerjakan berbagai kebutuhan desain 

visual untuk enam brand di bawah divisi Marketing Noodles, termasuk proyek 

utama berupa perancangan desain gimmick Sedaap Baked. Keterbatasan software 

kantor menjadi tantangan bagi penulis karena tidak mendukung seluruh jenis tugas, 

serta kendala dalam transfer file antar perangkat. Untuk mengatasi hal tersebut, 

penulis menggunakan solusi berupa layanan penyimpanan cloud, komunikasi 

dengan mentor, serta penggunaan perangkat pribadi untuk menunjang pekerjaan. 

 

Kata kunci: Gimmick, Magang, Mie Instan, Sayap Mas Utama. 
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SEDAAP BAKED NOODLE BRAND GIMMICK  

DESIGN AT PT SAYAP MAS UTAMA 

(Clarissa Devania Setiawan) 

ABSTRACT 

 

In a rapidly growing industry, work experience is an essential aspect for students 

to prepare themselves for the professional world. PT Sayap Mas Utama (Wings 

Group) is one of the largest Fast Moving Consumer Goods (FMCG) companies in 

Indonesia, committed to providing quality products at affordable prices. Its 

products span various categories, from household care to food and beverages, 

including Mie Sedaap. The author chose to intern as a Graphic Design Intern at 

PT Sayap Mas Utama to fulfill graduation requirements and to develop both hard 

skills in graphic design and soft skills in workplace professionalism. During the 

internship, the author was assigned to the food category, specifically the instant 

noodle products. The author was responsible for handling various visual design 

needs for six brands under the Marketing Noodles division, including a major 

project involving the design of gimmick materials for Sedaap Baked. Limited office 

software posed a challenge as it did not support all types of tasks, along with issues 

in transferring files between devices. To overcome these challenges, the author 

utilized solutions such as cloud storage services, communication with mentors, and 

the use of personal devices to support the work. 

 

Keywords: Gimmick, Instant Noodles, Internship, Sayap Mas Utama. 
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