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PERANCANGAN ULANG COMPANY PROFILE

VIVERE GROUP
(Kathleen Tandi)

ABSTRAK

Program magang merupakan salah satu syarat kelulusan bagi mahasiswa/i prodi
Desain Komunikasi Visual Universitas Multimedia Nusantara yang bertujuan
memberikan pengalaman nyata di dunia kerja dan mengasah kemampuan
menghadapi tantangan profesional. Penulis melaksanakan magang di VIVERE
Group, sebuah perusahaan furnitur lokal di bawah naungan PT. Gema Graha
Sarana. Selama magang, penulis ditempatkan di tim corporate marketing dan
berperan dalam mengembangkan media komunikasi yang efektif untuk mendukung
proses rebranding perusahaan. Salah satu tugas utama yang dikerjakan adalah
perancangan company profile yang berfungsi sebagai media komunikasi untuk
memperkuat citra baru VIVERE Group. Proses ini didukung dengan teori strategi
branding (Keller, 2001) dan prinsip desain komunikasi visual (Landa, 2018) yang
menekankan pentingnya konsistensi visual dalam mengkomunikasikan identitas
dan nilai perusahaan kepada konsumen atau audiens. Selain itu, penulis juga terlibat
dalam berbagai proyek desain lain yang mendukung kegiatan marketing
perusahaan. Hasil dari kegiatan magang ini diharapkan dapat memberikan
kontribusi positif bagi perusahaan dalam menyusun media komunikasi yang sesuai
dengan identitas baru yang ingin dicapai serta meningkatkan pemahaman penulis
dalam menerapkan desain komunikasi visual dalam industri profesional.

Kata kunci: Company Profile, Rebranding, Marketing, Magang
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REDESIGNING THE VIVERE GROUP

COMPANY PROFILE
(Kathleen Tandi)

ABSTRACT

The internship program is one of the graduation requirements for students of the
Visual Communication Design study program at Multimedia Nusantara University
which aims to provide real experience in the world of work and hone the ability to
face professional challenges. The author carried out an internship at VIVERE
Group, a local furniture company under the auspices of PT. Gema Graha Sarana.
During the internship, the author was placed in the corporate marketing team and
played a role in developing effective communication media to support the
company's rebranding process. One of the main tasks carried out was designing a
company profile that functions as a communication media to strengthen the new
image of VIVERE Group. This process is supported by the theory of branding
strategy (Keller, 2001) and the principles of visual communication design (Landa,
2018) which emphasize the importance of visual consistency in communicating the
company's identity and values to consumers or audiences. In addition, the author
is also involved in various other design projects that support the company's
marketing activities. The results of this internship are expected to provide a positive
contribution to the company in compiling communication media that are in
accordance with the new identity they want to achieve and increase the author's
understanding in applying visual communication design in the professional
industry.

Keywords: Company Profile, Rebranding, Marketing, Internship
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