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PERANCANGAN DESAIN MEDIA SOSIAL 

PT REALCO INDONESIA 

 (Felicia Elsa Daniswara) 

ABSTRAK 
 

 
Magang merupakan sebuah sarana dan kesempatan bagi mahasiswa untuk 
mengembangkan serta menerapkan pengetahuan dan keterampilan dalam dunia 
kerja. Kegiatan magang penulis dilakukan pada PT RealCo Indonesia, sebuah 
perusahaan yang bergerak dalam bidang healthy consumer-goods, dengan tujuan 
untuk memahami proses kerja di dunia industry, menambah pengalaman kerja, dan 
mengasah kemampuan dalam bidang corporate branding. Penulis melakukan 
proses kerja parktik magang pada PT RealCo dengan sistem batch, di mana setiap 
batch terdiri atas 3 bulan kerja dan mulai mengikuti proses magang tersebut yang 
diawali pada tanggal 20 Januari 2025. Selama proses magang berlangsung, penulis 
memiliki keterlibatan dalam berbagai kegiatan dan aktivitas seperti pengembangan 
desain sebagai materi komunikasi perusahaan, pembuatan konten media sosial, 
serta perancangan desain untuk media komunikasi lainnya. Proses magang ini 
memberikan sebuah pemahaman bagi penulis mengenai betapa pentingnya identitas 
visual pada citra perusahaan dan mampu memberikan pengalaman yang bermanfaat 
untuk mendukung proses pengembangan penulis dalam bidang desain.  

 

Kata kunci: Magang, RealCo Indonesia, corporate branding, media sosial, desain 
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DESIGNING SOCIAL MEDIA CONTENT 

FOR REALCO INDONESIA COMPANY 

(Felicia Elsa Daniswara) 

ABSTRACT 
 

Internship is a means and an opportunity for students to develop and apply their 
knowledge and skills in the professional world. The writer carried out the internship 
at PT RealCo Indonesia, a company engaged in the field of healthy consumer 
goods, with the aim of understanding the work process in the industry, gaining work 
experience, and sharpening skills in the field of corporate branding. The writer 
carried out the internship work process at PT RealCo using a batch system, where 
each batch consists of three months of work, and began participating in the 
internship starting on January 20, 2025. During the internship process, the writer 
was involved in various activities such as the development of design materials for 
company communication, the creation of social media content, and the design of 
other corporate communication media. This internship provided the writer with an 
understanding of the importance of visual identity in a company’s image and 
offered valuable experience to support the writer’s development in the field of 
design. 

 
Keywords: Internship, RealCo Indonesia, corporate branding, social media, 
design   

 

  



 
 

x 
Perancangan Desain Media…, Felicia Elsa Daniswara, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ...................... iii 

HALAMAN PENGESAHAN .............................................................................. iv 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ................................................................................. 1 

1.2 Tujuan Magang ................................................................................ 2 

1.3 Waktu dan Prosedur Pelaksanaan Magang .................................. 3 

1.3.1 Waktu Pelaksanaan Magang .............................................. 3 

1.3.2 Prosedur Pelaksanaan Magang .......................................... 4 

BAB II  GAMBARAN UMUM PERUSAHAAN ............................................... 6 

2.1 Profil dan Sejarah Perusahaan ....................................................... 6 

2.1.1 Profil Perusahaan ................................................................ 6 

2.1.2 Sejarah Perusahaan ............................................................. 8 

2.2 Struktur Organisasi Perusahaan .................................................... 9 

2.3 Portofolio Perusahaan ..................................................................... 9 

2.3.1 Identitas Visual RealCo ..................................................... 10 

2.3.3 Acara Halloween RealCo 2024 ......................................... 13 

BAB III PELAKSANAAN MAGANG .............................................................. 15 

3.1 Kedudukan dan Koordinasi Pelaksanaan Magang .................... 15 

3.1.1 Kedudukan Pelaksanaan Magang .................................... 15 

3.1.2 Koordinasi Pelaksanaan Magang ..................................... 16 

3.2 Tugas yang Dilakukan ................................................................... 17 

3.3 Uraian Pelaksanaan Magang ........................................................ 22 

3.3.1 Proses Pelaksanaan Tugas Utama Magang ..................... 23 



 
 

xi 
Perancangan Desain Media…, Felicia Elsa Daniswara, Universitas Multimedia Nusantara 

 

3.3.2 Proses Pelaksanaan Tugas Tambahan Magang .............. 35 

3.4 Kendala dan Solusi Pelaksanaan Magang ................................... 52 

3.4.1 Kendala Pelaksanaan Magang ......................................... 53 

3.4.2 Solusi Pelaksanaan Magang .............................................. 53 

BAB IV PENUTUP ............................................................................................. 54 

4.1 Simpulan ......................................................................................... 54 

4.2 Saran ............................................................................................... 55 

DAFTAR PUSTAKA .......................................................................................... 57 

 

 

 

 

  



 
 

xii 
Perancangan Desain Media…, Felicia Elsa Daniswara, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 
 

Gambar 2.1 Logo RealCo ....................................................................................... 6 
Gambar 2.2 Anak Perusahaan RealCo .................................................................... 7 
Gambar 2.3 Bagan Struktur Organisasi Perusahaan RealCo .................................. 9 
Gambar 2.4 Logo Identitas Visual RealCo ........................................................... 10 
Gambar 2.5 Warna RealCo ................................................................................... 11 
Gambar 2.6 Aset Karakter RealCo........................................................................ 12 
Gambar 2.7 Feeds Instagram RealCo.................................................................... 13 
Gambar 2.8 Event RealCo..................................................................................... 14 
Gambar 3.1 Bagan Alur Koordinasi...................................................................... 16 
Gambar 3.2 Referensi Media Sosial...................................................................... 24 
Gambar 3.3 Brief Media Sosial ............................................................................. 26 
Gambar 3.4 Sketsa Media Sosial .......................................................................... 27 
Gambar 3.5 Warna RealCo ................................................................................... 28 
Gambar 3.6 Penggunaan Grid ............................................................................... 29 
Gambar 3.7 Modular Grid ..................................................................................... 29 
Gambar 3.8 Digitalisasi Karakter .......................................................................... 30 
Gambar 3.9 Feeds Media Sosial (1) ...................................................................... 32 
Gambar 3.10 Feeds Media Sosial (2) .................................................................... 33 
Gambar 3.11 Pencarian Referensi Tema Acara .................................................... 38 
Gambar 3.12 Sketsa Poster Internal ...................................................................... 39 
Gambar 3.13 Digitalisasi Karakter ........................................................................ 40 
Gambar 3.14 Poster Ramadan Iftar Gathering ...................................................... 41 
Gambar 3.15 Tahap Digitalisasi ............................................................................ 44 
Gambar 3.16 Powerpoint RealCo ......................................................................... 44 
Gambar 3.17 Powerpoint Elora ............................................................................. 45 
Gambar 3.18 Powerpoint Skindoze....................................................................... 46 
Gambar 3.19 Pemberian Video Original ............................................................... 48 
Gambar 3.20 Proses Edit Video ............................................................................ 49 
Gambar 3.21 Moodboard Photoshoot ................................................................... 51 
  



 
 

xiii 
Perancangan Desain Media…, Felicia Elsa Daniswara, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 
 

Tabel 4.1 Detail Pekerjaan yang Dilakukan Selama Magang ............................... 18 
 

 

  



 
 

xiv 
Perancangan Desain Media…, Felicia Elsa Daniswara, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 
 

Lampiran Hasil Persentase Turnitin  ........................................................................ l 
Lampiran Form Bimbingan  .................................................................................... li 
Lampiran Surat Penerimaan Magang  .................................................................... lii 
Lampiran MBKM 01  ........................................................................................... liii 
Lampiran MBKM 02  ........................................................................................... liv 
Lampiran MBKM 03  ............................................................................................ lv 
Lampiran MBKM 04  ....................................................................................... lxxiii 
Lampiran Karya  ............................................................................................... lxxiv 
 
 

 


