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PERANCANGAN ULANG LOGO CORE VALUE PT ASTRA

INTERNATIONAL — HONDA SALES OPERATION

(Irene Priscilla Giovanna)

ABSTRAK

Program Magang Merdeka di Universitas Multimedia Nusantara menjadi salah satu
syarat kelulusan yang mengharuskan mahasiswa tingkat akhir untuk menerapkan
ilmu desain komunikasi visual serta mengembangkan keterampilan profesional di
dunia kerja. Penulis melaksanakan magang di PT Astra International Thk — Honda
Sales Operation (Astra Motor), sebuah perusahaan yang berfokus pada pemasaran
dan distribusi sepeda motor Honda di Indonesia. Astra Motor bertanggung jawab
atas aktivitas pemasaran, logistik, serta promosi di berbagai wilayah. Penulis
memilih perusahaan ini untuk memahami lebih dalam peran desain grafis dalam
industri  otomotif, khususnya dalam strategi pemasaran digital. Magang
dilaksanakan selama enam bulan, dari 1 Januari 2025 hingga 30 Juni 2025, dengan
sistem kerja Work From Office (WFO) di Head Office Astra Motor, Jakarta Utara.
Selama magang, penulis bertugas sebagai Graphic Designer Intern dan
bertanggung jawab dalam perancangan ulang logo core value perusahaan,
pembuatan materi promosi digital untuk media sosial Sales Office Astra Motor,
desain kebutuhan internal perusahaan, serta mendukung berbagai aktivitas
pemasaran. Prinsip desain grafis dan strategi pemasaran digital digunakan sebagai
teori utama dalam pengerjaan tugas magang. Selama proses magang, penulis
menghadapi beberapa tantangan, seperti menyesuaikan desain dengan identitas
merek serta memenuhi target konten dalam waktu terbatas. Namun, melalui
komunikasi yang baik dan pengelolaan waktu yang efektif, kendala tersebut dapat
diatasi. Pengalaman magang ini memberikan wawasan mendalam mengenai
industri otomotif dan peran desain grafis dalam meningkatkan efektivitas promosi
digital.

Kata kunci: Magang, Media Promosi, PT Astra International, Astra Motor
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REDESIGN OF CORE VALUE LOGO PT ASTRA

INTERNASIONAL HONDA SALES OPERATION

(Irene Priscilla Giovanna)

ABSTRACT

The Merdeka Internship Program at Universitas Multimedia Nusantara is a
mandatory requirement for final-year students to apply their knowledge of visual
communication design and develop professional skills in the workplace. The author
undertook an internship at PT Astra International Thk — Honda Sales Operation
(Astra Motor), a company specializing in the marketing and distribution of Honda
motorcycles in Indonesia. Astra Motor is responsible for marketing activities,
logistics, and promotions across various regions. The author chose this company
to gain a deeper understanding of the role of graphic design in the automotive
industry, particularly in digital marketing strategies. The internship lasted for six
months, from January 1, 2025, to June 30, 2025, with a Work From Office (WFO)
system at Astra Motor’s Head Office in North Jakarta. During the internship, the
author served as a Graphic Designer Intern, responsible for redesigning the
company's core value logo, creating digital promotional materials for Astra
Motor’s Sales Olffice social media, designing internal corporate needs, and
supporting various marketing activities. The primary theories applied in task
execution included graphic design principles and digital marketing strategies.
Throughout the internship, the author encountered several challenges, such as
aligning designs with brand identity and meeting content targets within tight
deadlines. However, through effective communication and time management, these
obstacles were successfully overcome. This internship experience provided
valuable insights into the automotive industry and the role of graphic design in
enhancing digital marketing effectiveness.

Keywords: Internship, Promotional Media, PT Astra International, Astra Motor
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