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PERANCANGAN KONTEN CREATIVE MARKETING
KOLEKSI “SUMMER SOON” PADA

FASHION BRAND NINETTE
(Cheryl Chandra)

ABSTRAK

Industri fashion di Indonesia mengalami pertumbuhan pesat sebagai bagian dari sektor
ekonomi kreatif yang berkontribusi besar terhadap perekonomian nasional. Ninette,
sebagai brand lokal yang mengusung tren Korean fashion, memiliki keunggulan dalam
memanfaatkan fenomena Korean Wave dan kekuatan media sosial untuk membangun
brand awareness di kalangan target pasarnya. Berdasarkan hal tersebut, Ninette
memanfaatkan platform online seperti Instagram dan TikTok untuk melaksanakan strategi
pemasaran kreatifnya (creative marketing). Penulis melaksanakan program kerja magang
sebagai creative team intern dengan tujuan mengembangkan kemampuan desain, ilustrasi,
dan digital marketing. Program kerja magang berlangsung selama enam bulan, dari tanggal
13 Januari 2025 hingga 27 Juni 2025, dengan sistem kerja yang berfokus pada produksi
konten media sosial, pengembangan konsep koleksi, serta pelaksanaan brand event.
Beberapa hasil proyek yang dikerjakan oleh penulis berupa konten sosial media seperti
Instagram Post, Instagram Story, hingga Instagram Reels. Ada kendala yang dialami
penulis selama program kerja magang, yaitu berhubungan dengan alur koordinasi antar
anggota yang kurang efektif hingga permasalahan time management, kendala tersebut
dapat diatasi dengan melakukan komunikasi yang lebih terbuka melalui meeting rutin
dengan seluruh anggota perusahaan. Selama pelaksanaan program kerja magang ini,
penulis mampu mendapatkan insight mengenai creative marketing serta pengembangan
konsep untuk sebuah fashion brand.

Kata kunci: Fashion, Media Sosial, Creative Marketing
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“SUMMER SOON” COLLECTING CREATIVE MARKETING
CONTENT PRODUCTION FOR THE FASHION

BRAND NINETTE

(Cheryl Chandra)

ABSTRACT

The fashion industry in Indonesia is currently experiencing rapid growth as part of its
creative economy sector that contributes greatly to the national economy. Ninette, as a
local brand that carries the Korean fashion trend, has the advantage of utilizing the Korean
Wave phenomenon and the power of social media to build brand awareness among its
target market. Based on this, Ninette utilizes online platforms such as Instagram and
TikTok to implement its creative marketing strategy. The author carried out an internship
program as a creative team intern with the aim of developing design, illustration, and
digital marketing skills. The internship program lasted for six months, from January 13,
2025 to June 27, 2025, with a work system that focused on producing social media content,
developing collection concepts, and implementing brand events. Some projects finished by
the author during this internship period are social media contents, including Instagram
Post, Instagram Story, and Instagram Reels. There were a few obstacles faced by the writer
during the internship, namely related to ineffective coordination amongst employees to
time management issues, which can be overcome by conducting communications that are
more open through regular meetings with all the company’s employees. The author was
able to gain important insight into creative marketing and developing full concepts for a
fashion brand.

Keywords: Fashion, Social Media, Creative Marketing
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