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PERAN EDITOR DI PT. TALCO CREATIVE INDONESIA

(Jason Kurniawan)

ABSTRAK

Industri kreatif yang berkembang pesat menuntut profesionalisme dalam produksi
konten, khususnya dalam bidang editing yang memadukan aspek teknis dan
kreativitas. Magang sebagai Editor Intern di PT. Talco Creative Indonesia menjadi
wadah untuk menguasai keterampilan tersebut dalam lingkungan kerja yang
profesional. Perusahaan ini memiliki spesialisasi dalam produksi konten visual,
animasi, dan multimedia, dengan portofolio yang beragam seperti proyek untuk RS
Premier Jatinegara dan MSB Store. Tujuan dari program magang ini mencakup
pemenuhan syarat kelulusan, pengembangan hard skill dalam editing, serta
perluasan jaringan profesional di industri kreatif. PT. Talco Creative Indonesia
merupakan perusahaan yang mengintegrasikan media branding, pemberdayaan
UMKM, dan seniman  lokal melalui  program-program  seperti
#IndonesialLocalMovement, Tunes by Talco, dan Get to Know More Artist. Selama
menjalani magang, penulis terlibat dalam proses produksi konten pasca-produksi di
divisi Post Production, mempelajari alur kerja kolaboratif, serta menggunakan
perangkat lunak editing profesional. Perusahaan ini juga dikenal melalui inovasinya
seperti kartu profil berbasis NFC/QR code bagi para seniman, yang mencerminkan
komitmen dalam mendigitalisasi ekosistem kreatif. Dari pengalaman magang ini,
dapat disimpulkan bahwa kegiatan tersebut tidak hanya meningkatkan kompetensi
teknis dalam editing, tetapi juga memperdalam pemahaman tentang strategi konten
dan manajemen proyek kreatif. Selama periode magang selama enam bulan
(Februari—Agustus 2024), penulis memperoleh wawasan praktis mengenai standar
industri serta turut berkontribusi dalam proyek-proyek perusahaan, termasuk
pengembangan konten untuk program Kamis Musik dan kampanye UMKM.
Dengan demikian, pengalaman ini menjadi landasan yang berharga untuk meniti
karier di industri kreatif, sekaligus memperkuat relevansi antara pembelajaran
akademik dan kebutuhan dunia profesional.

Kata kunci: Industri Kreatif, Editing, Konten Digital, Magang
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EDITOR'S ROLE AT PT TALCO CREATIVE INDONESIA

(Jason Kurniawan)

ABSTRACT

The rapidly growing creative industry demands professionalism in content
production, particularly in editing which combines technical and creative aspects.
An internship as an Editorial Intern at PT. Talco Creative Indonesia served as a
platform to master these skills in a professional environment. The company
specializes in visual content, animation, and multimedia production, with a diverse
portfolio including projects for clients such as RS Premier Jatinegara and MSB
Store. The internship objectives included fulfilling graduation requirements,
developing hard skills in editing, and expanding professional networks within the
creative industry. PT. Talco Creative Indonesia is a company that integrates media
branding, empowerment of MSMEs (Micro, Small, and Medium Enterprises), and
local artists through programs such as #IndonesiaLocalMovement, Tunes by
Talco, and Get to Know More Artist. During the internship, the author was involved
in post-production content creation within the Post Production division, learning
collaborative workflows and utilizing professional editing tools. The company is
also recognized for innovations like NFC/QR code-based profile cards for artists,
reflecting its commitment to digitizing the creative ecosystem. The internship
concluded that this experience not only enhanced technical editing competencies
but also deepened understanding of content strategy and creative project
management. Over the 6-month internship period (February—August 2025), the
author gained practical insights into industry standards and contributed to
company projects, including content development for Thursday Music and MSME
campaigns. As a result, this internship served as a valuable foundation for a career
in the creative industry while strengthening the alignment between academic
knowledge and professional demands.

Keywords: Creative Industry, Editing, Digital Content, Internship
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