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PERANCANGAN BRANDING DAN MEDIA VISUAL UNTUK 

LAUNCHING EVENT ABCI DI FORU.AI 
Karina Anabelle Putri Yusman 

ABSTRAK 
 
 
MBKM Program MBKM Internship Track 1 yang diselenggarakan oleh 
Universitas Multimedia Nusantara bertujuan membekali mahasiswa dengan 
pengalaman kerja nyata melalui 640 jam kerja dan 240 jam penulisan laporan. 
Program ini mendorong pengembangan hardskill dan softskill sebagai persiapan 
memasuki dunia kerja profesional. Seiring berkembangnya teknologi seperti 
Artificial Intelligence (AI), blockchain, dan Web3, industri desain grafis turut 
mengalami perubahan signifikan. Penulis memilih FORU.AI, sebuah proyek Web3 
dari PT Untukmu Berkah Gifting, yang mengembangkan aplikasi mini di Telegram 
berbasis komunitas digital dan sistem tokenisasi. Dalam program magang ini, 
penulis berperan sebagai Graphic Designer Intern di divisi marketing dan 
berkontribusi dalam pembuatan logo dan branding ABCI, media visual untuk 
launching event, konten media sosial, desain merchandise, serta materi desain 
lainnya. Kegiatan magang dilakukan secara Work From Home (WFH), dengan alur 
kerja dimulai dari menerima brief dari supervisor, mencari referensi untuk 
prompting, layouting desain dan revisi jika diperlukan, hingga persetujuan akhir 
konten untuk digunakan perusahaan. Magang dilaksanakan selama empat bulan, 
dari 20 Januari hingga 20 Mei 2025, dengan sistem kerja lima hari dan delapan jam 
per minggu. Melalui pengalaman ini, penulis diharapkan dapat meningkatkan 
kemampuan desain, memperluas pemahaman terhadap teknologi terkini, serta 
meningkatkan kesiapan dalam menghadapi tantangan di lingkungan kerja digital 
yang inovatif 
 
Kata kunci: Artificial Intelligence, Web3, Marketing, Branding 
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DESIGN DEVELOPMENT OF BRANDING AND VISUAL 

MEDIA FOR THE ABCI LAUNCH EVENT AT FORU.AI  
Karina Anabelle Putri Yusman 

ABSTRACT 
 

The MBKM Internship Track 1 Program, organized by Universitas Multimedia 
Nusantara, aims to equip students with real work experience through 640 working 
hours and 240 hours of report writing. The program fosters both hard and soft skill 
development as preparation for entering the professional world. With the 
advancement of technologies such as Artificial Intelligence (AI), blockchain, and 
Web3, the graphic design industry is also undergoing significant transformation. 
The author chose FORU.AI, a Web3 project by PT Untukmu Berkah Gifting, which 
develops a community-based mini app on Telegram with a tokenization system. 
During the internship, the author served as a Graphic Designer Intern in the 
marketing division and contributed to designing the ABCI logo and branding, 
visual media for launch events, social media content, merchandise designs, and 
other visual materials. The internship was conducted remotely (Work From Home), 
with a workflow involving receiving briefs from the supervisor, researching 
prompts and references, designing layouts, revising as needed, and final approval 
of the content for company use. The internship took place over four months, from 
January 20 to May 20, 2025, with a five-day workweek and eight working hours 
per week. Through this experience, the author is expected to improve design skills, 
gain insights into emerging technologies, and enhance readiness to face challenges 
in a dynamic digital work environment. 

 
Keywords: Artificial Intelligence, Web3, Marketing, Branding 
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