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PERANCANGAN TATA LETAK ASET VISUAL PROYEK 

ACARA PT KITATAMA PRIMA SENTOSA 

 (Lima Eka Samuel Purnomo) 

ABSTRAK 
 

 

Program magang merupakan bagian dari kurikulum Merdeka Belajar Kampus 

Merdeka di Universitas Multimedia Nusantara dengan bobot akademik 20 SKS. 

Magang ini bertujuan memperkenalkan mahasiswa ke dunia kerja. Penulis 

mengajukan magang di PT Kitatama Prima Sentosa sebagai desainer grafis magang 

dari 3 Februari hingga 31 Mei 2025. Kitatama didirikan oleh Anastasi Warih selaku 

pendiri, pemilik, dan direktur pada 6 Maret 2018 awalnya berfokus sebagai 

pengelola acara dan kini berkembang menjadi agensi kreatif. Kitatama sekarang 

berlokasi di Jakarta Pusat di Gedung Ravindo lantai 5 dan memiliki jumlah 

karyawan sebanyak 12 orang yang terbagi dalam struktur perusahaan dan tugasnya 

masing-masing. Dalam program ini penulis bertanggung jawab mengelola tampilan 

visual terutama media sosial dan acara. Penulis mempelajari banyak desain turunan 

dan terapan guna menjadi aset serta objek pendukung acara seperti desain signage, 

cue card, paperbag, unggahan media sosial, animasi layar, penyuntingan video, 

podcast, lowerthird, dokumentasi acara. Penulis juga berkesempatan menjadi 

bagian dari tim panggung, tim lantai, tim produksi dan hal lain sebagainya terkait 

dunia kreatif agensi dan penyelenggara acara. Posisi ini sesuai dengan minat penulis 

dalam desain grafis, fotografi, dan videografi. Ketikan menjalani magang penulis 

banyak belajar mengenai penerapanan keterampilan desain pada lingkup kerja 

profesional. Penulis juga mendapatkan tambahan ilmu cara untuk mengatur waktu 

dan berkomunikasi dengan rekan kerja dan atasan. Melalui pengalaman yang sudah 

dilakukan ini penulis berharap dapat meningkatkan keterampilan profesional, baik 

keterampilan teknis dan nonteknis serta memperluas relasi di dunia kerja. Program 

magang ini dapat memberikan wawasan nyata tentang industri kreatif dan kesiapan 

menghadapi tantangan profesional setelah menyelesaikan studi. 

 

Kata kunci: Magang MBKM, Kitatama, Media Sosial, Desain 
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DESIGN OF VISUAL ASSET LAYOUT FOR KITATAMA  

PRIMA SENTOSA COMPANY EVENT PROJECT 

(Lima Eka Samuel Purnomo) 

ABSTRACT 

 

The internship program is part of the Merdeka Belajar Kampus Merdeka 

curriculum at Universitas Multimedia Nusantara, carrying an academic weight of 

20 credits. This internship aims to introduce students to the professional working 

world. The writer applied for an internship at PT Kitatama Prima Sentosa as a 

graphic design intern from February 3 to May 31, 2025. Kitatama was founded by 

Anastasi Warih as the founder, owner, and director on March 6, 2018. Initially, the 

company focused on event management and has now developed into a creative 

agency. Kitatama is currently located in Central Jakarta at Ravindo Building, 5th 

floor, and employs 12 people who are divided into different roles and 

responsibilities according to the company structure. In this program, the writer was 

responsible for managing visual appearances, especially for social media and 

events. The writer learned various applied and derivative designs to support events 

and become visual assets, such as signage design, cue cards, paper bags, social 

media posts, screen animations, video editing, podcasts, lower-thirds, and event 

documentation. The writer also had the opportunity to be part of the stage team, 

floor team, production team, and other aspects related to the creative agency and 

event organizing world. This position aligns with the writer’s interests in graphic 

design, photography, and videography. Throughout the internship, the writer 

learned a lot about applying design skills in a professional work setting. The writer 

also gained additional knowledge on how to manage time and communicate 

effectively with colleagues and superiors. Through this experience, the writer hopes 

to enhance professional skills, both technical and non-technical, as well as broaden 

professional networks. This internship program provides real insights into the 

creative industry and prepares the writer to face professional challenges after 

completing their studies. 

 

Keywords: Internship MBKM, Kitatama, Social Media, Design 
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