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PERANCANGAN THUMBNAIL E-COMMERCE HE!IO
PADA ASIA PULP & PAPER

(Gwenn Devin)

ABSTRAK

Di masa modern ini, perkembangan teknologi telah membawa dampak yang besar
bagi industri pemasaran dengan munculnya strategi digital marketing. Digital
marketing merujuk pada upaya pemasaran yang dilakukan melalui media dan
teknologi digital secara optimal. Teknik pemasaran ini telah terbukti meningkatkan
efektifitas dan efisiensi pemasaran merek. Sebagai perusahaan manufaktur yang
berspesialis pada pulp dan paper, APP (Asia Pulp & Paper) telah berhasil mengejar
pasar modern dan membangun kesadaran merek secara signifikan melalui strategi
digital marketing dan desain grafis yang komprehensif. APP memanfaatkan
berbagai media dan platform digital marketing secara maksimal untuk dapat
menjangkau target pasar dan berkomunikasi secara langsung dengan target pasar,
sehingga APP mampu meningkatkan penjualan dan loyalitas target pasar. Penulis
berkesempatan untuk melaksanakan progam magang sebagai digital marketing
designer dalam divisi Personal Care APP. Dalam program magang ini, penulis
berperan dalam mendesain berbagai kebutuhan digital marketing, seperti
thumbnail, media sosial, banner, dsb. Selain itu, penulis juga berkesempatan untuk
mendesain kemasan untuk pengembangan produk baru dari merek He!'o. Selama
menjalani proses magang, penulis menerapkan metode Design Thinking yang
membantu penulis untuk menghasilkan desain yang komunikatif dan tepat sasaran.
Penulis juga memperoleh pengetahuan baru mengenai digital marketing dan
pengembangan produk, serta mendapatkan pengalaman bekerja secara profesional
dalam proyek-proyek nyata.

Kata kunci: Digital Marketing, Desain, Design Thinking
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DESIGNING HE!'O E-COMMERCE THUMBNAIL

AT ASIA PULP & PAPER

(Gwenn Devin)

ABSTRACT

In this modern era, technological developments have had a major impact on the
marketing industry with the emergence of digital marketing strategies. Digital
marketing refers to marketing efforts carried out through digital media and
technology optimally. This marketing technique has been proven to increase the
effectiveness and efficiency of brand marketing. As a manufacturing company
specializing in pulp and paper, APP (Asia Pulp & Paper) has succeeded in
pursuing the modern market and building brand awareness significantly through
comprehensive digital marketing and graphic design strategies. APP utilizes
various digital marketing media and platforms optimally to reach target markets
and communicate directly with target markets, so that APP is able to increase sales
and loyalty of target markets. The author had the opportunity to carry out an
internship program as a digital marketing designer in the APP Personal Care
division. In this internship program, the author played a role in designing various
digital marketing needs, such as thumbnails, social media, banners, etc. In addition,
the author also had the opportunity to design packaging for the development of new
products from the He!lo brand. During the internship process, the author applied
the Design Thinking method which helped the author to produce communicative
and targeted designs. The author also gained new knowledge about digital
marketing and product development, and gained experience working professionally
in real projects.

Keywords: Digital Marketing, Design, Design Thinking
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