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PENGARUH ELECTRONIC WORD-OF-MOUTH TERHADAP
MINAT BELI SMART ALBUM (SMini) DI KALANGAN
PENGGEMAR K-POP

Laura Christy Budiawan

ABSTRAK

Perkembangan teknologi digital telah mendorong industri musik K-pop untuk
terus berinovasi, salah satunya melalui peluncuran Smart Album (SMini) oleh
SM Entertainment. Produk ini merupakan bentuk album digital yang
mengintegrasikan  teknologi Near Field Communication (NFC),
memungkinkan penggemar mengakses konten musik dan visual secara
praktis. Di tengah perubahan format konsumsi musik ini, peran komunitas
penggemar menjadi sangat penting, terutama melalui mekanisme Electronic
Word of Mouth (eWOM). Penggemar K-pop dikenal aktif menyebarkan
opini, pengalaman, dan rekomendasi di media sosial, yang berpotensi
memengaruhi minat beli terhadap produk seperti SMini. Penelitian ini
bertujuan untuk menganalisis pengaruh eWOM terhadap minat beli Smart
Album (SMini) di kalangan penggemar K-pop dengan menggunakan
pendekatan kuantitatif. Penelitian dilakukan melalui metode survei terhadap
penggemar yang mengikuti artis-artis di bawah naungan SM Entertainment
dan telah mengetahui keberadaan produk SMini. Analisis data menggunakan
regresi linear sederhana menunjukkan bahwa eWOM berpengaruh positif dan
signifikan terhadap minat beli, dengan nilai R Square sebesar 0,739. Artinya,
sebesar 73,9% variasi dalam minat beli dapat dijelaskan oleh variabel eWOM.
Hasil ini menegaskan pentingnya komunikasi antarpenggemar dalam
mempengaruhi perilaku konsumsi, serta memberikan implikasi strategis bagi
industry untuk membangun pendekatan komunikasi digital yang sesuai
dengan karakteristik audiens.

Kata kunci: Electronic Word of Mouth, Komunikasi Digital, K-pop, Minat
Beli, Smart Album
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The Influence of Electronic Word of Mouth on the Purchase
Intention of Smart Album (SMini) among K-Pop Fans

Laura Christy Budiawan

ABSTRACT

The development of digital technology has encouraged the K-pop music
industry to keep innovating, including through the launch of the Smart Album
(SMini) by SM Entertainment. This product is a digital album that uses Near
Field Communication (NFC) technology, allowing fans to access music and
exclusive content more easily. As the way people consume music changes, the
role of fans becomes more important, especially through Electronic Word of
Mouth (eWOM). K-pop fans are known for being active in sharing opinions,
experiences, and recommendations on social media, which can influence
others buying interest in products like SMini. This study aims to analyze the
influence of eWOM on purchase intention of the Smart Album (SMini) among
K-pop fans using a quantitative approach. The research was conducted
through a survey of fans who support artists under SM Entertainment and are
familiar with the SMini product. Data analysis using simple linear regression
shows that eWOM has a positive and significant influence on purchase
intention, with an R Square value of 0.739. This means that 73.9% of the
variation in purchase intention can be explained by the eWOM variable.
These findings emphasize the importance of fan-to-fan communication in
shaping consumer behavior and provide strategic implications for the
industry to develop digital communication approaches aligned with audience
characteristics.

Keywords: Digital Communication, Electronic Word of Mouth, K-pop,
Purchase Intention, Smart Album
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