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AKTIVITAS MAGANG SEBAGAI CONTENT CREATOR DI 

MAHARUM  GROUP 

 

 (Amelia Evelyn Kumalasari) 

ABSTRAK 

 

Indusri parfum memiliki prospek bisnis yang menjanjikan di Indonesia 

terutama bagi perusahaan penyedia bahan baku pembuatan parfum. Sebagai 

supplier bibit parfum, Maharum Group turut mengambil bagian dalam 

menyukseskan perekonomian tanah air. Dalam hal ini Perusahaan 

memerlukan branding dan marketing strategy melalui penggunan sosial 

media yang efektif dalam brand dan produk mereka. Kebutuhan ini 

memberikan peluang bagi penulis untuk berkontribusi dalam pembuatan 

konten media sosial sebagai content creator intern serta memberikan manfaat 

dalam memperluas wawasan, mengembangkan soft skill, hingga 

menuntaskan kewajiban magang. Dalam pelaksanaan magang, penulis kerap 

kali mengalami kendala dalam mencapai menyampaikan konten berbasis 

B2B, memberikan layanan yang responsif, serta mengelola penjadwalan 

upload secara teratur. Meski demikian, dengan melalukan eksplorasi konten, 

menunjukkan kepedulian terhadap pelanggan, dan mencoba alternatif 

penjadwalan, penulis dapat membenahi permasalahan yang ada.   

 

 

Kata kunci: content creator, media sosial, marketing strategy, magang 
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INTERNSHIP ACTIVITIES AS CONTENT CREATOR AT 

MAHARUM GROUP 

 

 (Amelia Evelyn Kumalasari) 

 

ABSTRACT (English) 

 

The perfume industry has business prospects in Indonesia, especially for 

companies that provide raw materials for perfume manufacture. As a supplier 

of fragnance concentrate, Maharum Group takes part in the succeess of the 

country's economy. In this situation, the company needs a branding and 

marketing strategy through the effective use of social media in their brand 

and products. This need provides an opportunity for the author to contribute 

to the creation of social media content as an content creator intern and 

provides benefits in expanding perspectives, developing soft skills, and 

completing internship responsibilities. During the internship, the author 

faced some challenges in achieving B2B-based content delivery, providing 

responsive services, and scheduling regular uploads. However, by exploring 

content, showing concern for customers, and trying alternative scheduling, 

the author was able to fix the existing problems. 

 

Keywords: content creator, social media, marketing strategy, internship 
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