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PERAN SOSIAL MEDIA SPECIALIST INTERN PADA
AKTIVITAS KOMUNIKASI PEMASARAN DI PT.BPR MAGGA
JAYA UTAMA (BANK MAJU).

ABSTRAK

Program magang Merdeka Belajar Kampus Merdeka (MBKM) dilaksanakan di
PT BPR Magga Jaya Utama (Bank Maju), lembaga perbankan yang
berkomitmen pada digitalisasi dan inklusi keuangan, terutama bagi UMKM.
Pemilihan Bank Maju bertujuan untuk mempelajari strategi pemasaran
perbankan skala menengah dan implementasi komunikasi pemasaran di era
digital. Mahasiswa terlibat dalam promosi layanan digital, pengelolaan media
sosial, serta pengembangan internal campaign. Selama magang, ditemukan
beberapa kendala, seperti keterbatasan akses data internal, perbedaan ritme
kerja profesional dengan dunia kampus, serta penyesuaian budaya kerja. Solusi
yang dilakukan untuk mengatasi hambatan tersebut adalah dengan
meningkatkan komunikasi dengan pembimbing lapangan, melakukan observasi
langsung terhadap kegiatan kerja, serta berinisiatif dalam menyelesaikan tugas
yang diberikan. Pengalaman magang ini diharapkan dapat memperkaya
wawasan mahasiswa mengenai praktik pemasaran perbankan secara nyata dan

relevan.

Kata Kkunci: bank pengkreditan rakyat, komunikasi pemasaran, magang
MBKM, strategi komunikasi pemasaran
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PERAN SOSIAL MEDIA SPECIALIST INTERN PADA
AKTIVITAS KOMUNIKASI PEMASARAN DI PT.BPR

MAGGA JAYA UTAMA (BANK MAJU)

ABSTRACT (English)

The Merdeka Belajar Kampus Merdeka (MBKM) internship program was
carried out at PT BPR Magga Jaya Utama (Bank Maju), a banking institution
committed to digitalization and financial inclusion, especially for MSME:s.
Bank Maju was chosen to gain firsthand insight into marketing strategies in
medium-scale banking and the implementation of marketing communication
strategies in facing the challenges of the digital era. Interns were involved in
promoting digital services, managing social media, and developing internal
campaigns. During the internship, several challenges arose, such as limited
access to internal company data, differences in the work pace between
professional and academic environments, and the need to adapt to the
company’s work culture. Solutions to overcome these obstacles included
maintaining active communication with field supervisors, conducting direct
observations of work activities, and taking the initiative to complete assigned
tasks. This internship experience is expected to broaden students’

understanding of real and relevant banking marketing practices.

Keywords: people's credit bank, marketing communications, MBKM
internship, marketing communicattion strategy
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