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PERAN DAN AKTIVITAS SALES OFFICER DALAM EVENT
OTOMOTIF DI PT DYANDRA PROMOSINDO

Octavianus Ivander Kresnawan

ABSTRAK

Laporan ini disusun berdasarkan kegiatan magang yang dilakukan di PT Dyandra
Promosindo, salah satu perusahaan event organizer ternama di Indonesia yang
berfokus pada industri MICE (Meeting, Incentive, Convention, and Exhibition).
Alasan pemilihan lokasi magang didasarkan pada perkembangan pesat industri
event, khususnya dalam penyelenggaraan pameran otomotif. Tujuan dari program
magang ini adalah untuk menerapkan pengetahuan dari mata kuliah
Communication and Personal Relationship serta Direct Marketing and Customer
Relationship Management ke dalam dunia kerja secara langsung. Selama magang,
penulis menjalankan peran sebagai Project Officer Intern di divisi sales pada
departemen otomotif, dengan tanggung jawab utama dalam merancang,
memonitor, dan memastikan kesepakatan kerja dengan exhibitors sesuai dengan
MoU yang telah disepakati. Landasan teori yang digunakan dalam laporan ini
mengacu pada konsep komunikasi interpersonal. Penulis menghadapi tantangan
berupa miskomunikasi karena bertanggung jawab atas beberapa exhibitors
sekaligus. Setelah menyelesaikan enam ratus empat puluh jam masa magang,
diperoleh kesimpulan bahwa peran project officer sangat penting dalam menjaga
hubungan kerja yang efektif antara pihak penyelenggara dan para exhibitors.

Kata kunci: Peran Project Officer, Event Automotive, PT Dyandra Promosindo,
IIMS 2025, PEVS 2025.
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ROLE AND ACTIVITIES OF SALES OFFICERS IN
AUTOMOTIVE EVENTS AT PT DYANDRA PROMOSINDO

Octavianus Ivander Kresnawan

ABSTRACT

This report is based on an internship activity conducted at PT Dyandra
Promosindo, one of the leading event organizer companies in Indonesia that
focuses on the MICE (Meeting, Incentive, Convention, and Exhibition) industry.
The reason for choosing the internship location is based on the rapid development
of the event industry, especially in organizing automotive exhibitions. The
purpose of this internship program is to apply knowledge from the
Communication and Personal Relationship and Direct Marketing and Customer
Relationship Management courses to the world of work directly. During the
internship, the author played the role of Project Officer Intern in the sales division
of the automotive department, with the main responsibility of designing,
monitoring, and ensuring work agreements with exhibitors in accordance with the
agreed MoU. The theoretical basis used in this report refers to the concept of
interpersonal communication according to Joseph A. DeVito (2019). The author
faced challenges in the form of miscommunication because he was responsible for
several exhibitors at once. After completing six hundred and forty hours of
internship, it was concluded that the role of the project officer is very important in
maintaining an effective working relationship between the organizer and the
exhibitors.

Keywords: Role of Project Officer, Automotive Event, PT Dyandra Promosindo,

IIMS 2025, PEVS 2025.
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