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 Michelle Williams 

 

ABSTRAK 

 

TRANS 7 merupakan stasiun televisi nasional yang berfokus kepada program 

hiburan, informatif, dan edukatif. Perkembangan teknologi digital saat ini telah 

mengubah aspek kehidupan masyarakat terutama lanskap media di Indonesia, 

terutama industri penyiaran televisi. Media sosial menjadi alat strategis untuk 

membangun brand awareness, memperluas jangkauan audiens, dan 

mempertahankan loyalitas pemirsa, terutama bagi mereka yang menjadi kalangan 

generasi muda. Penulis menjalani program magang pada posisi social media 

internship di magazine & information division TRANS 7. Penulis berperan dalam 

pengelolaan konten digital, promosi program televisi, penguatan citra merek, dan 

berinteraksi dengan audiens. Laporan ini dibuat dengan tujuan untuk 

mendokumentasikan pengalaman magang penulis dalam melaksanakan aktivitas 

pengelolaan media sosial magazine TRANS 7. Melalui pengalaman ini, penulis 

memperoleh wawasan mengenai peran penting media sosial dalam transformasi 

digital televisi dan kontribusinya terhadap keberhasilan komunikasi di era modern 

ini. Selama kegiatan magang berlangsung, penulis berkontribusi aktif dalam 

pengelolaan media sosial magazine TRANS 7. Melalui pengalaman ini, penulis 

mendapatkan pembelajaran mengenai pengelolaan media sosial di industri 

penyiaran bukan hanya soal unggahan semata, melainkan bagaimana strategi 

komunikasi dan citra merek perusahaan dapat dikembangkan. 
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SOCIAL MEDIA MANAGEMENT ACTIVITIES AT TRANS 7 
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Michelle Williams 

 

ABSTRACT 

TRANS 7 is a national television station that focuses on entertainment, informative, 

and educational programs. Today, the development of digital technology has 

transformed various aspects of people's lives, particularly the media landscape in 

Indonesia and the television broadcasting industry. Social media has become a 

strategic tool for building brand awareness, expanding audience reach, and 

maintaining viewer loyalty, especially for those who are among the younger 

generation. The author underwent an internship program in the position of social 

media intern at the TRANS 7 magazine & information division. The author plays a 

role in managing digital content, promoting television programs, strengthening 

brand image, and interacting with the audience. This report was created with the 

aim of documenting the author's internship experience in carrying out social media 

management activities for TRANS 7 magazine. Through this experience, the author 

gained insight into the important role of social media in the digital transformation 

of television and its contribution to the success of communication in this modern 

era. During the internship, the author actively contributed to the management of 

TRANS 7 magazine's social media. Through this experience, the author learned 

about managing social media in the broadcasting industry, not just about uploads, 

but also how communication strategies and the company's brand image can be 

developed. 
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