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PERANCANGAN DESAIN KATALOG SCANDIA UNTUK EVENT BCA
EXPOVERSARY DI PT MITRA GLOBAL RETAIL

(Laura Elizabeth Tjowari)

ABSTRAK

Magang merupakan salah satu metode pembelgjaran yang memberikan peluang
bagi pesertanya untuk mengasah keterampilan dan kompetensi di lingkungan kerja
secara langsung. Sebagal salah satu syarat kelulusan, penulis melaksanakan
program magang di Scandia, yang berada pada naungan PT Mitra Globa Retail
(Retail Orang Tua Group). Scandia merupakan brand home living menyediakan
berbagai produk kebutuhan rumah, kantor, dan industri yang bernuansakan model
Scandinavian, befokus pada desain yang minimalis dan sederhana, namun
fungsional. Penulis menjalankan 6 bulan program magang sebagai graphic design
intern, dilandasi oleh program studi dan minat yang ditekuni oleh penulis. Tujuan
magang ini adalah untuk mengaplikasikan ilmu desain komunikas visual yang
telah dipelgjari di kampus pada dunia kerja nyatayang profesional. Selama periode
magang, penulis berkesempatan untuk mendapat berbagai pengalaman, baik dalam
segi desain grafis maupun di luar ranah kreatif, seperti marketing. Salah satu proyek
yang penulis kerjakan yakni merancang desain katalog produk Scandia untuk
keperluan event BCA Expoversary 2025. Katalog tersebut bertujuan untuk
menampilkan produk dan promos yang dihadirkan Scandia pada event tersebut.
Melalui kesempatan magan ini, penulis mendapatan pengalaman magang yang
memberikan ilmu dan wawasan menyeluruh mengenai peranan desain dan
pemasaran terhadap perkembangan perusahaan retail.

Kata kunci: Magang, Desain Grafis, Scandia, Industri Retail
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THE DESIGN PROCESS OF SCANDIA’S CATALOG FOR THE
BCA EXPOVERSARY EVENT AT PT MITRA

GLOBAL RETAIL

(Laura Elizabeth Tjowari)

ABSTRACT

Internships are one of the learning methods that provide participants with the
opportunity to hone their skills and competencies directly in a work environment.
As one of the campus requirements, the author carried out an internship program
at Scandia, which operates under PT Mitra Global Retail (Retail Orang Tua
Group). Scandia is a home living brand that offers a variety of products for
household, office, and industrial needs, with a Scandinavian-style concept focused
on minimalist, smple, yet functional designs. The author undertook a 6-month
internship program as a graphic design intern, based on the author’s field of study
and personal interest. The purpose of thisinternship was to apply the knowl edge of
visual communication design learned in university to thereal, professional working
world. During theinternship period, the author had the opportunity to gain various
experiences, both in the field of graphic design and beyond the creative scope, such
as marketing. One of the projects the author worked on was designing the Scandia
product catalog for the BCA Expoversary 2025 event. This catalog aimed to
showcase the products and promotions presented by Scandia at the event. Through
this internship opportunity, the author gained valuable experience and
comprehensive insight into the role of design and marketing in the development of
a retail company.

Keywords: Internship, Graphic Design, Scandia, Retail Industry
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