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PERANCANGAN MEDIA PROMOSI UNTUK 

BMW ASTRA CILANDAK 

 (Perih Andreyanto) 

ABSTRAK 
 

 

Program Magang Merdeka memberikan kesempatan bagi mahasiswa untuk 

memperoleh pengalaman langsung di dunia kerja. Penulis menjalani magang 

sebagai Graphic Designer (Content Creator Internship) di BMW Astra Cilandak 

selama enam bulan, yaitu dari 1 Februari hingga 1 Juli 2025, sebagai bagian dari 

syarat kelulusan bagi mahasiswa Program Studi Desain Komunikasi Visual 

Universitas Multimedia Nusantara. Magang ini bertujuan untuk memperdalam 

keterampilan desain, fotografi, dan videografi, serta memahami penerapan desain 

komunikasi visual dalam strategi pemasaran media sosial, khususnya Instagram. 

BMW Astra Cilandak dipilih karena sejalan dengan minat penulis dalam industri 

otomotif dan bidang kreatif. Selama menjalani program magang, penulis 

berkolaborasi dengan tim Business Consultant dan Product Genius, serta turut 

berkontribusi dalam pembuatan berbagai konten untuk akun Instagram 

@bmwastracilandak maupun akun pribadi milik Business Consultant. Melalui 

pengalaman ini, penulis tidak hanya mengembangkan hard skill seperti penggunaan 

perangkat lunak desain dan editing (Adobe Illustrator, Photoshop, serta DaVinci 

Resolve), teknik pengambilan gambar, dan produksi konten media sosial, tetapi 

juga meningkatkan soft skill seperti komunikasi, manajemen waktu, pemecahan 

masalah, serta kerja sama dalam tim. Magang ini menjadi sarana belajar praktik 

yang berharga dan juga bentuk persiapan untuk memasuki dunia kerja secara 

profesional di industri kreatif. 
 

Kata kunci: Magang, Konten Kreator, BMW, Otomotif 
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PROMOTIONAL MEDIA DESIGN OF 

BMW ASTRA CILANDAK 

(Perih Andreyanto) 

ABSTRACT 

 

The Merdeka Internship Program provides students with the opportunity to gain 

hands-on experience in the professional world. The author undertook an internship 

as a Graphic Designer (Content Creator Intern) at BMW Astra Cilandak for six 

months, from February 1 to July 1, 2025, as part of the graduation requirements 

for the Visual Communication Design program at Universitas Multimedia 

Nusantara. This internship aimed to enhance skills in design, photography, and 

videography, as well as to understand the application of visual communication 

design in social media marketing strategies, particularly on Instagram. BMW Astra 

Cilandak was chosen due to the author's interest in both the automotive industry 

and the creative field. During the internship, the author collaborated with the 

Business Consultant and Product Genius teams and contributed to the creation of 

various content for the official Instagram account @bmwastracilandak as well as 

the personal Instagram accounts of Business Consultants. Through this experience, 

the author not only enhanced hard skills such as proficiency in design and editing 

software (Adobe Illustrator, Photoshop, and DaVinci Resolve), camera operation, 

and social media content production, but also developed essential soft skills 

including communication, time management, problem-solving, and teamwork. This 

program served not only as a practical learning platform but also as a preparation 

for entering the professional within creative industry. 

 

Keywords: Internship, Content Creator, BMW, Automotive 
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