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PERANCANGAN KONTEN VISUAL MEDIA SOSIAL  

INSTAGRAM TIM TENAGA AHLI MENTERI KOMUNIKASI 

INTERNAL KEMENTERIAN BUMN 

 

 (Gumilang Adi Pranaya) 

ABSTRAK 
 

 

Program magang merupakan bagian penting dalam kurikulum Universitas 

Multimedia Nusantara yang dirancang untuk mengintegrasikan teori akademik 

dengan praktik profesional. Magang bertujuan memberikan pengalaman kerja 

langsung bagi mahasiswa, khususnya dalam bidang Desain Komunikasi Visual, 

sehingga mampu memperkuat pemahaman dan keterampilan yang telah diperoleh 

selama masa perkuliahan. Kementerian Badan Usaha Milik Negara dipilih sebagai 

lokasi magang karena memiliki kesesuaian dengan disiplin ilmu yang ditekuni dan 

menyediakan lingkungan kerja yang mendukung pengembangan kreativitas. 

Kementerian BUMN memiliki tugas mengelola, membina, dan mengawasi BUMN 

agar dapat berkontribusi optimal terhadap perekonomian nasional. Dalam 

pelaksanaannya, kegiatan magang dilakukan di bawah Bidang Komunikasi Internal 

yang berperan dalam memastikan kelancaran komunikasi antar unit dan lembaga. 

Kegiatan utama meliputi perencanaan strategi komunikasi, pengelolaan informasi 

kebijakan, produksi konten visual media sosial, serta dukungan terhadap kampanye 

dan acara kelembagaan. Teori utama yang digunakan mencakup prinsip desain 

komunikasi visual, strategi branding, dan komunikasi organisasi. Pelaksanaan 

magang ini memberikan pemahaman mendalam mengenai dinamika komunikasi 

dalam institusi pemerintahan serta meningkatkan kemampuan dalam mengelola 

pesan visual secara efektif. Melalui pengalaman ini, diperoleh kesimpulan bahwa 

penerapan ilmu desain dalam konteks kelembagaan memiliki peran strategis dalam 

mendukung citra dan efektivitas komunikasi institusi. 

 

Kata kunci: branding, strategi komunikasi institusional, media sosial 
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DESIGNING VISUAL CONTENT FOR THE INSTAGRAM 

SOCIAL MEDIA OF THE MINISTERIAL EXPERT TEAM  

INTERNAL COMMUNICATIONS MINISTRY OF STATE 

OWNED ENTERPRISES 

 
(Gumilang Adi Pranaya) 

ABSTRACT 

 

The internship program is an essential component of the Universitas Multimedia 

Nusantara curriculum, designed to integrate academic theory with professional 

practice. The primary objective is to provide students with hands-on work 

experience, particularly in the field of Visual Communication Design, thereby 

strengthening the knowledge and skills acquired during their academic studies. The 

Ministry of State-Owned Enterprises (Kementerian BUMN) was selected as the 

internship site due to its alignment with the chosen field of study and its conducive 

environment for fostering creativity. The Ministry of SOEs is responsible for 

managing, guiding, and supervising state-owned enterprises to ensure their optimal 

contribution to the national economy. The internship was conducted under the 

Internal Communications Division, which plays a critical role in ensuring smooth 

communication between internal units and affiliated institutions. Core activities 

included strategic communication planning, policy information management, 

visual content production for social media, and support for institutional campaigns 

and events. The internship was grounded in key theoretical frameworks, including 

principles of visual communication design, branding strategy, and organizational 

communication. This experience provided in-depth insights into the dynamics of 

communication within governmental institutions and enhanced the ability to 

manage visual messages effectively. The internship concluded that the application 

of design knowledge within institutional contexts plays a strategic role in 

supporting both the public image and the communication effectiveness of the 

organization. 

 

Keywords: branding, institutional communication strategy, social media 
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