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PERANCANGAN KONTEN MEDIA SOSIAL EVENT GRAND

LAUNCHING SUNDARA SERIES DI VINOTI
(Su Ping)

ABSTRAK

Penulis mendapatkan pengalaman magang di sebuah perusahaan bernama Vinoti
yang berada di bawah naungan PT Vivere Multi Kreasi by VIVERE Group. Vinoti
merupakan sebuah perusahaan yang bekerja di bidang furnitur untuk keperluan
workspaces atau commercial. Vinoti telah memberikan layanan kepada berbagai
jenis perusahaan hingga bekerja sama dengan desainer internasional. Dalam
periode magang, penulis berkontribusi aktif dalam pembuatan konten untuk media
sosial acara Sundara di Vinoti. Penulis melakukan seluruh pekerjaan secara on-site
setiap hari Senin sampai Jumat. Penulis melakukan berbagai tahap produksi konten,
seperti content plan, copywriting, sketching, dan content design. Seluruh tahap
produksi tersebut, penulis dibantu oleh berbagai tim yang terlibat dalam pembuatan
konten, seperti divisi research & development dan divisi sales & marketing. Hasil
output konten yang dibuat berupa post, story, dan reels Instagram. Namun, selain
konten tersebut, penulis juga membuat beberapa collaterals, seperti product
catalog, Point of Purchase, dan keperluan marketing lainnya. Dalam peran ini,
penulis mendapatkan berbagai insights mengenai workspaces di dunia serta
sekaligus mengembangkan hard skill dan soft skill.

Kata kunci: Marketing, Furnitur, Content Creator
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SOCIAL MEDIA CONTENT DESIGN FOR THE GRAND

LAUNCHING EVENT OF SUNDARA SERIES AT VINOTI
(Su Ping)

ABSTRACT

The author completes an internship at a company called Vinoti which operates
under PT Vivere Kreasi by VIVERE Group and specializes in furniture or
workspaces and commercial needs. Vinoti has provided services to various
companies and has even collaborated with international designers. During the
internship period, the author contributed to creating content for Vinoti’s event
called Sundara. The author worked on-site every Monday to Friday and was
involved in various steps of content production, including content planning,
copywriting, sketching, and content design. Throughout the production process, the
author was assisted by various teams involved in content production, such as the
Research & Development team and Sales & Marketing team. The final content
outputs included Instagram posts, stories, and reels. In addition, the author also
creates collateral materials, such as products catalogs, Points of Purchase (POP),
and other marketing materials needs for the event. Through this role, the author
gained valuable insight into workspaces in worldwide view while also developing
both hard skills and soft skills.

Keywords: Marketing, Furniture, Content Creator

viii
Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL ..ottt siae e ssnee e e nnnnees I
HALAMAN PERNYATAAN TIDAK PLAGIAT ....coooeiieecieecee e I
HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN .........cccccovenenn. iii
HALAMAN PENGESAHAN ..ot nae e Y,
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... v
KATA PENGANTAR ..ottt assessesesessessesaasessessasasseseessnsenes Vi
A B S T R AK ettt e et et e ba e e ba e e anaa e e anneeennreeans vii
ABSTRACT L.ttt s e e sae e e asaeeaaaaaeaansaeensaeanneeanneeareeens viil
D e N G 1 SRS iX
DAFTAR GAMBAR ..ottt sttt a et sesassessesaasessessassaneseessesenes Xi
DAFTAR TABEL ... .ottt a e e s e e e e annaa e e s annreeeeans Xiil
DAFTAR LAMPIRAN ..ottt sesaasa e ssenassessessessssessessssesseseesesses Xiv
BAB | PENDAHULUAN .......cooiiiiieiitiieese st sienaesessessessssessesessesseseesesseses 1
1.1 Latar BelaKang ... 1

1.2 TUJUAN MBGANG ..ottt sse bbbt e ens 2

1.3 Waktu dan Prosedur Pelaksanaan Magang..........ccccccceveniieninnne. 3

1.3.1 Waktu Pelaksanaan Magang .........ccccocceeveeieenieiieseesneenenns 3

1.3.2 Prosedur Pelaksanaan Magang ............ccccevveveiiieieesieennenn, 3

BAB Il GAMBARAN UMUM PERUSAHAAN .......ccccooiiiiiiieiee e 7
2.1 Profil dan Sejarah Perusahaan.............c.ccoviiiiiiiiieniencnce 7

2.1.1 Profil Perusahaan........c.cccocooeoiiieiieiiiiiiieeesese e 7

2.1.2 Sejarah Perusahaan ..............cccccocoevveviiiciicic e 18

2.2 Struktur Organisasi Perusahaan.............ccccoeceeveiieeieiiecieesneenenn, 19

2.3 Portofolio Perusahnaan ..............ccocoveiiiiiiiiiiinicccs e 26

2.3.1 The Most Innovative Product 2017 ..........ccccceoeviiniiiennnnns 26

2.3.2 The Most Aesthetic Booth 2024 ..o, 28

2.3.3 Indonesia Furniture & Design Expo (IFFINA) 2024....... 30

BAB 111 PELAKSANAAN MAGANG ...ttt 33
3.1 Kedudukan dan Koordinasi Pelaksanaan Magang ...........c........ 33

3.1.1 Kedudukan Pelaksanaan Magang...........ccccceeeerenirnninnne. 33

3.1.2 Koordinasi Pelaksanaan Magang ..........cccccoeevereiiinninnne. 35

3.2 Tugas yang Dilakukan ... 36

iX

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



3.3 Uraian Pelaksanaan Magang ..........c.ccooererininieienenene s 47

3.3.1 Proses Pelaksanaan Tugas Utama Magang ..................... 50

3.3.2 Proses Pelaksanaan Tugas Tambahan Magang.............. 74

3.4 Kendala dan Solusi Pelaksanaan Magang..............ccccceevveieennnns 114

3.4.1 Kendala Pelaksanaan Magang............cccceeceviverveivennenns 115

3.4.2 Solusi Pelaksanaan Magang..........cccocveveevieiivenesiiesnennnns 115

BAB IV PENUTUP ..ottt ettt sse b ssanesnesaanasnesneseesessenes 117
S [ 101 o1V - L I SRR 117
ISR ... B SEER—— .. ... 118
DAFTAR PUSTAKA ..ottt sttt ana e snesaenesnessenaasesneseenesnes Xiii
LAMPIRAN .ottt ettt resbesaesaasessesasesaestenaasessessaneanessesaasesseseenensas Xiv

X

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 LOg0 VIVERE GFOUP ...cceeiueeieiieiieeiieseesieesee e e eeeseesie e ssae e enee s 8
Gambar 2.2 Logo VIVERE Group dan Bisnis Unit ...........cc.ccooeeeiiicnencncnenen 8
Gambar 2.3 LOGO GGS......ooiiiiiiieieieiie sttt st bbbt b 9
Gambar 2.4 Logo AIDA ...ttt et ab et 9
Gambar 2.5 Logo Collection by VIVERE ..o 10
Gambar 2.6 LOg0 IDEMU .........ccooiiiiiiiieieiesie e 11
Gambar 2.7 Log0 CASAKA ...ttt ste ettt s e snaanaeanaeste e e sneenns 11
Gambar 2.8 Log0o Brand Carta............ccocueueieienieiiiisisesiseeneeseesse e sie e 12
Gambar 2.9 Logo Brands VIVERE Material ...........c.ccoeiiveiiiiieieeic e 12
Gambar 2.10 LOGO VINOTE ..c.vi.veiiiiiiiiiiiieiieieiesie st sne b sne s 13
Gambar 2.11 Logo Authorized Brands by Vinoti .........ccccceveiieeiieciciicieece e, 13
Gambar 2.12 Logo SOUTHT8 .......coiiiiiiiiieieie et 15
Gambar 2.13 Logo VIVERE HOtel.........ccoviiieiiiiicc e 16
Gambar 2.14 KHen VIVERE GrOUP.......ccouiiiiiiiiniii e 17
Gambar 2.15 Timeline Sejarah VIVERE Group.........cccccevvevieiieeieerieiienreece e 18
Gambar 2.16 Struktur Organisasi PT VMK ...........ccociiiiiiniiiiieie s 20
Gambar 2.17 VOLARE Lounge Chair .........cccccoveieiiieiieieeie e 26
Gambar 2.18 Booth Vinoti GPFE 2024 ...........cccoiiiiieiieieeie e 28
Gambar 2.19 Collateral Vinoti GPFE 2024 ..........cccooiiiiieieiiiene s 29
Gambar 2.20 Booth dan Konsep Desain VIVERE Group IFFINA 2024 ............. 30
Gambar 3.1 Struktur Kedudukan Pelaksanaan Magang ..............ccccceeveveeiesnnenne. 34
Gambar 3.2 Alur Koordinasi Pelaksanaan Magang............ccccoocevenenenencsenennns 35
Gambar 3.3 Alur Perancangan Karya Marketing Vinoti ............cccccovveveiieinnenne. 48
Gambar 3.4 Visual and Event Concept SUNDARA 2025.........cccooviiiiiincnnnnns 51
Gambar 3.5 Kebutuhan Multimedia Acara SUNDARA ..o 52
Gambar 3.6 Timeline Marketing untuk Acara SUNDARA 2025 .........cccccevvvuennee. 53
Gambar 3.7 Referensi Key Visual Acara SUNDARA 2025 ..........cccccoveceevveennnne. 54
Gambar 3.8 Key Visual Acara SUNDARA 2025............ccoomieieneieiesisieseneeiens 55
Gambar 3.9 Content Plan SUNDARA 2025 ........cccooiiiiiiiinieiieniene s 56
Gambar 3.10 Storyboard Konten Design Inspiration of SUNDARA Series........ 57
Gambar 3.11 SUNDARA Event Key Visual Design Process.........ccccocovveriernnnne 59
Gambar 3.12 SUNDARA Event Key Visual Compile Process.........ccccccceevvernene.. 60
Gambar 3.13 SUNDARA Event RSVP Form Header Design Process................ 60
Gambar 3.14 List Kebutuhan Printed Media Collateral SUNDARA Event......... 61
Gambar 3.15 Konten Design Inspiration of SUNDARA Event Editing Process. 61
Gambar 3.16 LED Product Display Background Editing Process....................... 62
Gambar 3.17 Key Visual Motion Video Editing ProCess..........ccccceeieneriiiiennnnnns 63
Gambar 3.18 Bumper Speaker EAiting PrOCESS.........cccvveiiiiiiieiieeciee e 63
Gambar 3.19 Preview 1 TUKAD Design Inspiration Video Content................... 64
Gambar 3.20 Preview 2 TUKAD Design Inspiration Video Content................... 65
Gambar 3.21 Preview 3 TUKAD Design Inspiration Video Content................... 66
Gambar 3.22 Preview 4 TUKAD Design Inspiration Video Content................... 66
Gambar 3.23 Preview 5 TUKAD Design Inspiration Video Content................... 67
Gambar 3.24 Preview 1 PASIH Design Inspiration Video Content..................... 67
Xi

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



Gambar 3.25 Preview 2 TUKAD Design Inspiration Video Content.................. 68
Gambar 3.26 Preview 3 TUKAD Design Inspiration Video Content................... 68
Gambar 3.27 Preview 1 BINGIN & MANDALA Design Inspiration Video....... 69
Gambar 3.28 Preview 2 BINGIN & MANDALA Design Inspiration Video....... 69

Gambar 3.29 Preview 3 MANDALA & Preview 4 BINGIN Video..................... 70
Gambar 3.30 Preview Multimedia Content Video SUNDARA Event.................. 70
Gambar 3.31 Hasil Perancangan Konten Media Sosial dan Collateral................ 73
Gambar 3.32 Timeline Steelcase Catalogue Plan.............cccccooevviieiicinccccee, 75
Gambar 3.33 Referensi Brand Steelcase Product Catalogue..............c.cccccovrunnene 77
Gambar 3.34 Sketsa Cover Layout Steelcase Product Catalogue........................ 78
Gambar 3.35 Sketsa Content Layout Steelcase Product Catalogue...................... 78
Gambar 3.36 Artboard Desain Steelcase Product Catalogue.............ccccceevveneee.. 79
Gambar 3.37 Preview Progress Product Catalogue Design ..........ccccoevvveerenennnne 81
Gambar 3.38 Preview Draft 1 Product Catalogue Design ...........cccccevveveevennnenee. 81
Gambar 3.39 Preview Draft 2 Product Catalogue Design ..........ccccooceviiinennnnn. 82
Gambar 3.40 Brief Collateral Media Intimate Dinner Event ............ccccoceeevinnen. 88
Gambar 3.41 Sumber Referensi Digital Invitation Intimate Dinner..................... 89
Gambar 3.42 Intimate Dinner Digital Invitation Design Process ........................ 90
Gambar 3.43 Intimate Dinner Form Header Design Process ...........cc.ccoccvviinnnne 90
Gambar 3.44 Intimate Dinner Menu Complimentary Design Process ................. 91
Gambar 3.45 Intimate Dinner Voucher Merhandise Design Process................... 92
Gambar 3.46 Intimate Dinner Documentation Metadata ...............ccccoeceveiernnens 92
Gambar 3.47 Preview 1 Intimate Dinner Digital Invitation ...............c.ccococvninen. 93
Gambar 3.48 Preview 2 Intimate Dinner Digital Invitation ...............cccccceeineenee. 94
Gambar 3.49 Preview 3 Intimate Dinner Digital Invitation ..............ccocociininen. 94
Gambar 3.50 Preview 1 Intimate Dinner Menu Complimentary Card................. 95
Gambar 3.51 Preview 2 Intimate Dinner Menu Complimentary Card................. 95
Gambar 3.52 Preview 1 Intimate Dinner Voucher Merchandise Card ................ 96
Gambar 3.53 Intimate Dinner Media Collateral Documentation............c.cc..c..... 98
Gambar 3.54 Referensi Material Catalog Sample..........c.cccoceeveiieiiciciiieieennn 100
Gambar 3.55 Moodboard Material Sample Catalog DeSign .......covvvreervvereeseeseenenns 101
Gambar 3.56 Material Sample Catalog Design Process .........ccccecevveveiecireennnnn 102
Gambar 3.57 Material Sample Catalog Sheets Design Process..............ccoe...... 104
Gambar 3.58 Material Sample Catalog Mockup 1 Preview ...........ccccccceveeiveennnne 105
Gambar 3.59 Material Sample Catalog Mockup 2 Preview .............ccccevvnennene. 106
Gambar 3.60 Vinoti's Digital Marketing May Content Plan 2025 ..................... 109
Gambar 3.61 Vinoti's May Digital Marketing TOPIC .......cccceovvvreninencneneien 110
Gambar 3.62 Tabel Referensi & Tabel Fix Content ..........ccccevvvveiinieieneenncns 111
Gambar 3.63 Habitual Collection Content Design Process ..........cccoceverivneeenenn 112
Gambar 3.64 Kumpulan desain Konten Media Sosial @vinoti.id..................... 113
Xii

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1.1 Timeline Magang Internship Track 1.........ccccoovviiviiniiiiiieicicee 4
Tabel 2.1 Penjabaran Posisi dan ROIES............cccoeiiiiiiiniiic e 21
Tabel 2.2 Collateral Media VOLARE Lounge Chair .........ccccccevvevviieieeieeen, 26
Tabel 2.3 Collateral Media Booth Vinoti GPFE 2024 .............cccccoevviiiiieieennnne. 28
Tabel 2.4 Collateral Media VIVERE Group IFFINA 2024............c..ccccoovevvenene. 30
Tabel 3.1 Detail Pekerjaan yang Dilakukan Selama Magang.............cc.ccoccvvnnnee. 37
Tabel 3.2 Storyboard Konten Design Inspiration SUNDARA Series.................. 57
Tabel 3.3 Design Inspiration Content ReviSion LiSt..........ccoocvvveiiieieiiniennennnnne 71
Tabel 3.4 Steelcase Product Catalogue Content List ..........ccccocveveeiviiiciecineennenn, 75
Tabel 3.5 Font size detail Steelcase Product Catalogue............cccccooviviininnnnnnne. 80
Tabel 3.6 Steelcase Product Catalogue Revision List ..........ccccccevveeviiiciieeieennenn, 83
Tabel 3.7 Intimate Dinner Collateral Revision LiSt...........ccccccovviieiniieiiieieennnne 96
Tabel 3.8 List Desain Material Sample Catalog..........cccccoveiveeriiiieieeiisiieeeenn 103
Tabel 3.9 Material Sample Catalog Revision LiSt..........c.ccoovvvieieneicniiniinens 107
Xiii

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran Hasil Persentase TUIMITIN..........oooiiiiiiiiiiin e Xiv
Lampiran FOrm Bimbingan............coeoeiieiieieiiee e XVii
Lampiran Surat Penerimaan Magang............cccooerereneniieienensineneseseseeeeeens Xvilli
Lampiran MBKIM Q1 ...ttt saeannesna e b sreenaesneennes XiX
Lampiran MBKIM 02 ..ot e XX
Lampiran MBKIM 03 ........oooiiiiieiieie e siee e sae e staesaeanaesnaesneanaesseeseaneesnes XXi
Lampiran MBKIM 04 ...........ovoiiiiiiiesiee et sn e xli
LamPITan KAIYA ...oeiueeieiieieese et ste et steasaessaesaeanaesreeseansesnaeneanseanaanseaneeseens xlii
Xiv

Perancangan Konten Media..., Su Ping, Universitas Multimedia Nusantara



