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PERANCANGAN KONTEN MEDIA SOSIAL EVENT GRAND 

LAUNCHING SUNDARA SERIES DI VINOTI 

 (Su Ping) 

ABSTRAK 
 

 

Penulis mendapatkan pengalaman magang di sebuah perusahaan bernama Vinoti 

yang berada di bawah naungan PT Vivere Multi Kreasi by VIVERE Group. Vinoti 

merupakan sebuah perusahaan yang bekerja di bidang furnitur untuk keperluan 

workspaces atau commercial. Vinoti telah memberikan layanan kepada berbagai 

jenis perusahaan hingga bekerja sama dengan desainer internasional. Dalam 

periode magang, penulis berkontribusi aktif dalam pembuatan konten untuk media 

sosial acara Sundara di Vinoti. Penulis melakukan seluruh pekerjaan secara on-site 

setiap hari Senin sampai Jumat. Penulis melakukan berbagai tahap produksi konten, 

seperti content plan, copywriting, sketching, dan content design. Seluruh tahap 

produksi tersebut, penulis dibantu oleh berbagai tim yang terlibat dalam pembuatan 

konten, seperti divisi research & development dan divisi sales & marketing. Hasil 

output konten yang dibuat berupa post, story, dan reels Instagram. Namun, selain 

konten tersebut, penulis juga membuat beberapa collaterals, seperti product 

catalog, Point of Purchase, dan keperluan marketing lainnya. Dalam peran ini, 

penulis mendapatkan berbagai insights mengenai workspaces di dunia serta 

sekaligus mengembangkan hard skill dan soft skill. 

 

Kata kunci: Marketing, Furnitur, Content Creator 
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SOCIAL MEDIA CONTENT DESIGN FOR THE GRAND 

LAUNCHING EVENT OF SUNDARA SERIES AT VINOTI 

(Su Ping) 

ABSTRACT 

 

The author completes an internship at a company called Vinoti which operates 

under PT Vivere Kreasi by VIVERE Group and specializes in furniture or 

workspaces and commercial needs. Vinoti has provided services to various 

companies and has even collaborated with international designers. During the 

internship period, the author contributed to creating content for Vinoti’s event 

called Sundara. The author worked on-site every Monday to Friday and was 

involved in various steps of content production, including content planning, 

copywriting, sketching, and content design. Throughout the production process, the 

author was assisted by various teams involved in content production, such as the 

Research & Development team and Sales & Marketing team. The final content 

outputs included Instagram posts, stories, and reels. In addition, the author also 

creates collateral materials, such as products catalogs, Points of Purchase (POP), 

and other marketing materials needs for the event. Through this role, the author 

gained valuable insight into workspaces in worldwide view while also developing 

both hard skills and soft skills. 

 

Keywords: Marketing, Furniture, Content Creator 
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