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ABSTRAK 

 

Laporan ini menggambarkan pengalaman dan pembelajaran penulis selama 

magang sebagai marketing intern di Maha Muda Creative Agency. Penulis 

terlibat dalam pengelolaan media sosial, pembuatan konten, dan analisis 

kinerja konten di TikTok. Selama magang, penulis menghadapi tantangan 

seperti komunikasi yang kurang efektif dengan atasan, kesulitan dalam 

mencari dan menindaklanjuti prospek, serta keterbatasan alat produksi. 

Meskipun demikian, pengalaman ini memberikan wawasan berharga tentang 

pentingnya keterampilan komunikasi, manajerial, dan analitis dalam 

pemasaran digital. Laporan ini juga menyajikan saran untuk perusahaan, 

universitas, dan mahasiswa yang akan menjalani magang, dengan harapan 

dapat meningkatkan pengalaman magang di masa mendatang. 

 

Kata kunci: Marketing Intern, Media Sosial, Pengelolaan Konten, Tiktok, 

Pemasaran Digital  
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THE ROLE OF MARKETING INTERN IN SOCIAL MEDIA 

MANAGEMENT AT MAHA MUDA CREATIVE 

(Winna Janesia) 

 

ABSTRACT (English) 

 

This report outlines the author's experiences and lessons learned during an 

internship as a marketing intern at Maha Muda Creative Agency. The author 

was involved in social media management, content creation, and 

performance analysis of content on TikTok. Throughout the internship, the 

author faced challenges such as ineffective communication with supervisors, 

difficulties in finding and following up on leads, and limitations in production 

tools. Nevertheless, this experience provided valuable insights into the 

importance of communication, managerial, and analytical skills in digital 

marketing. This report also offers recommendations for companies, 

universities, and students undertaking internships, aiming to enhance future 

internship experiences. 

 

Keyword: Marketing Intern, Social Media, Content Management, Tiktok, 

Digital Marketing  
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