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AKTIVITAS CONTENT CREATOR INTERN DI IN-HOUSE 

PRODUCTION OCBC INDONESIA 

 
Grace Patricia Agatha 

 

ABSTRAK 

 

 

Laporan ini disusun berdasarkan pelaksanaan kerja magang di Bank OCBC 

Indonesia selama tiga bulan pada Divisi Digital Marketing, tepatnya di bawah 

naungan Creative Design Lab – Content Factory. Tujuan dari kegiatan magang ini 

adalah untuk memahami proses kerja tim Social Media Content dalam 

memproduksi dan mengelola konten digital, serta mengimplementasikan 

pengetahuan mengenai social media management dalam praktik kerja profesional. 

Selama masa magang, peserta magang terlibat dalam berbagai tahapan produksi 

konten, mulai dari membaca brief, menyusun konsep, pembuatan deck, proses 

shooting, editing, hingga evaluasi performa konten di media sosial, khususnya 

TikTok, Instagram, dan YouTube. Konsep social media management digunakan 

sebagai kerangka kerja dalam menganalisis kegiatan magang, yang mencakup 

elemen goals, target audience, content pillar, content calendar, distribution 

channels, dan key performance indicators (KPI). Hasil dari magang ini 

menunjukkan bahwa peserta memperoleh pemahaman mendalam mengenai strategi 

komunikasi digital serta berkontribusi dalam pengembangan format konten yang 

relevan dengan target audiens. Meskipun terdapat beberapa kendala seperti 

keterbatasan variasi konten dan perencanaan yang belum strategis, pengalaman ini 

tetap memberikan dampak positif terhadap pengembangan kompetensi profesional 

peserta magang. 

 

Kata kunci: Social media management, content marketing, digital marketing, 

OCBC Indonesia, media sosial 
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 CONTENT CREATOR INTERN ACTIVITIES AT THE IN-

HOUSE PRODUCTION OF OCBC INDONESIA 

 
Grace Patricia Agatha 

 

 

ABSTRACT 

 

 

This report is based on a three-month internship at Bank OCBC Indonesia under 

the Digital Marketing Division, specifically within the Creative Design Lab – 

Content Factory. The internship aimed to understand the workflow of the Social 

Media Content team in producing and managing digital content, and to implement 

knowledge of social media management in a professional setting. Throughout the 

internship, the intern was actively involved in various stages of content production, 

including reading briefs, concept development, deck preparation, shooting, editing, 

and content performance evaluation on social media platforms such as TikTok, 

Instagram, and YouTube. The social media management framework was used to 

analyze the internship activities, covering key elements including goals, target 

audience, content pillars, content calendar, distribution channels, and key 

performance indicators (KPI). The results indicate that the intern gained 

comprehensive insights into digital communication strategies and contributed to 

the development of content formats relevant to the intended audience. Despite 

challenges such as limited content variation and short-term planning, this 

internship provided meaningful experiences that supported the intern’s 

professional growth. 

 

 

 

 

 

 

Keywords: Social media management, content marketing, digital marketing, OCBC 

Indonesia, social media 
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