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PERAN ACCOUNT EXECUTIVE DI PT CITI ASIA 

INTERNASIONAL 

 Kennie Benjamin 

ABSTRAK 
 

Program magang di PT Citi Asia Internasional sebagai Account Executive 
memberikan pengalaman langsung dalam menerapkan ilmu komunikasi 
pemasaran di sektor B2G (Business-to-Government), khususnya dalam 
konteks transformasi digital smart city. Tujuan magang ini adalah untuk 
memahami peran strategis Account Executive sebagai penghubung antara 
perusahaan dan pemerintah daerah, serta mengasah keterampilan 
komunikasi persuasif, negosiasi, dan manajemen hubungan klien. Selama 
magang, penulis terlibat dalam aktivitas utama seperti prospecting & lead 
generation, penyusunan sales funnel, dan lead engagement menggunakan 
tools otomasi seperti web scraping dan pengiriman pesan terprogram. 
Kendala yang dihadapi meliputi lamanya proses persetujuan tugas, 
pekerjaan mendadak dengan prosedur tidak jelas, serta keterbatasan 
kesempatan untuk memimpin rapat dengan klien. Solusi yang diterapkan 
antara lain meningkatkan koordinasi dengan supervisor, manajemen waktu 
yang fleksibel, dan inisiatif proaktif dalam pengembangan diri. Magang ini 
menegaskan pentingnya kemampuan komunikasi interpersonal, pemahaman 
mendalam tentang kebutuhan klien, serta adaptasi teknologi dalam praktik 
pemasaran modern. Temuan utama menunjukkan bahwa peran Account 
Executive tidak hanya terbatas pada penjualan, tetapi juga mencakup 
pembangunan relasi jangka panjang dan penyelarasan solusi dengan 
tantangan spesifik sektor pemerintahan. 
 
Kata kunci: Account Executive, Komunikasi Pemasaran B2G, Hubungan 
Klien, Negosiasi, PT Citi Asia Internasional 
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THE ROLE OF ACCOUNT EXECUTIVE AT PT CITI ASIA 

INTERNASIONAL 

Kennie Benjamin 

ABSTRACT 
 

The internship program at PT Citi Asia Internasional as an Account 
Executive provided hands-on experience in applying marketing 
communication principles within the B2G (Business-to-Government) sector, 
particularly in the context of digital transformation for smart cities. The 
objectives of this internship were to understand the strategic role of an 
Account Executive as a bridge between the company and local governments, 
as well as to hone persuasive communication, negotiation, and client 
relationship management skills. During the internship, the author was 
involved in key activities such as prospecting & lead generation, sales 
funnel development, and lead engagement using automation tools like web 
scraping and programmed messaging. Challenges encountered included 
lengthy task approval processes, ad-hoc assignments with unclear 
procedures, and limited opportunities to lead client meetings. Solutions 
implemented included improving coordination with supervisors, flexible 
time management, and proactive self-development initiatives. This 
internship underscored the importance of interpersonal communication 
skills, in-depth understanding of client needs, and technological adaptation 
in modern marketing practices. Key findings revealed that the role of an 
Account Executive extends beyond sales, encompassing long-term 
relationship-building and aligning solutions with specific governmental 
sector challenges. 

 
Keywords: Account Executive, B2G Marketing Communication, Client 

Relations, Negotiation, PT Citi Asia Internasional 
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