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 Qinshasya 

 
ABSTRAK 

 

Pesatnya perkembangan teknologi digital dan perubahan perilaku konsumen dalam 
mencari informasi telah mendorong industri periklanan untuk beradaptasi. 
Konsumen kini lebih banyak mengandalkan internet dan media sosial untuk 
mengenal produk atau layanan, sehingga perusahaan perlu menyusun strategi 
komunikasi yang relevan dan terintegrasi. Dalam konteks ini, digital advertising 
agency berperan penting dalam merancang kampanye komunikasi yang efektif. 
Laporan ini merupakan bentuk pertanggungjawaban akademik atas pelaksanaan 
magang di Hakuhodo Digital Indonesia selama lima bulan, dari Februari hingga Juli 
2025. Penulis ditempatkan pada divisi Account Management dan bertanggung 
jawab dalam pelaksanaan kampanye digital brand Biore (KAO). Tugas utama 
meliputi penyusunan job request, supervisi kampanye, analisis brand dan 
kompetitor, copywriting, pencatatan hasil rapat, serta penyusunan campaign report. 
Seluruh kegiatan dilakukan dalam koordinasi dengan tim internal dan klien. Melalui 
kegiatan ini, penulis memperoleh pemahaman tentang peran Account Executive 
sebagai penghubung antara klien dan tim agensi, serta pelaksana operasional 
kampanye. Penulis juga berkesempatan menerapkan teori komunikasi pemasaran 
yang telah dipelajari selama perkuliahan. Laporan ini diharapkan dapat menjadi 
gambaran praktis sekaligus referensi pembelajaran bagi mahasiswa yang tertarik 
pada bidang komunikasi pemasaran dan agensi digital. 
 
 
 
Kata kunci: Magang, Account Executive, Hakuhodo Digital, Kampanye Digital, 
Komunikasi Pemasaran 
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ROLES OF ACCOUNT EXECUTIVE INTERN HAKUHODO DIGITAL 
INDONESIA 

 
 Qinshasya 

 
ABSTRACT 

 

The rapid development of digital technology and changes in consumer behavior 
have encouraged the advertising industry to adapt. As consumers increasingly rely 
on the internet and social media to discover products and services, companies are 
required to build communication strategies that are relevant, integrated, and data-
driven. This internship report is an academic reflection on a five-month internship 
at Hakuhodo Digital Indonesia, from February to July 2025. The author was placed 
in the Account Management division and was involved in digital campaigns for the 
Biore brand (KAO), handling tasks such as job request preparation, campaign 
supervision, brand and competitor analysis, copywriting, meeting documentation, 
and campaign reporting. Throughout the internship, the author gained practical 
understanding of the Account Executive's role as both a liaison between clients and 
internal teams and an operational lead in campaign execution. The internship also 
provided opportunities to apply marketing communication concepts learned during 
university studies. This report is expected to offer practical insights for students 
interested in digital communication and serve as a reference for those pursuing a 
career in marketing and advertising. 
 
Keywords: Internship, Account Executive, Hakuhodo Digital, Digital Campaign, 
Marketing Communication 
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