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AKTIVITAS DAN PERAN MARKETING COMMUNICATION DI
ARYADUTA LIPPO VILLAGE

Dhiya Aura Salsabilla

ABSTRAK

Aryaduta Lippo Village adalah salah satu hotel terkemuka di Kabupaten
Tangerang yang legendaris dengan fasilitasnya yang terhubung dengan
Aryaduta Country Club dan Imperial Club Golf. Divisi Marketing
Communication memiliki peran penting untuk menginformasi dan
memengaruhi perilaku pembelian pelanggan atau calon pelanggan
perusahaan. Tujuan penulis pada divisi Marketing Communication Aryaduta
Lippo Village adalah untuk menerapkan pemahaman tentang Marketing
Communication dalam situasi kerja nyata di Aryaduta Lippo Village. Selama
magang, penulis bertugas dalam mendukung kegiatan Marketing
Communication dengan membuat konten promosi, menyusun marketing
collateral, serta membantu dalam pelaksanaan kampanye dan event hotel.
Melalui kerja magang ini, penulis dapat mempraktekkan pengetahuan tentang
Marketing Communication dalam lingkungan kerja nyata di Aryaduta Lippo
Village. Penulis memperoleh pengalaman langsung mengenai penggunaan
media sosial, periklanan, dan promosi. Pengalaman ini juga meningkatkan
kemampuan komunikasi intrapersonal, kemampuan untuk bekerja dengan tim
internal, memperluas koneksi profesional dengan para ahli di bidangnya, dan
berkontribusi pada rasa percaya diri yang lebih besar untuk kesiapan
menghadapi dunia kerja di masa depan.

Kata kunci: marketing communication, acara, media sosial, marketing
kolateral
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MARKETING COMMUNICATION ACTIVITIES AND ROLES AT
ARYADUTA LIPPO VILLAGE

Dhiya Aura Salsabilla

ABSTRACT (English)

Aryaduta Lippo Village is one of the leading hotels in Tangerang Regency
which is legendary for its facilities connected to Aryaduta Country Club and
Imperial Club Golf. The Marketing Communication division has an important
role to inform and influence the purchasing behavior of the company's
customers or prospective customers. The author's objective in the Marketing
Communication division of Aryaduta Lippo Village is to apply an
understanding of Marketing Communication in a real work situation at
Aryaduta Lippo Village. During the internship, the author was in charge of
supporting Marketing Communication activities by creating promotional
content, compiling marketing collateral, and assisting in the implementation
of hotel campaigns and events. Through this internship, the author was able
to practice knowledge about Marketing Communication in a real work
environment at Aryaduta Lippo Village. The author gained hands-on
experience regarding the use of social media, advertising, and promotions.
This experience also improved intrapersonal communication skills, the ability
to work with internal teams, expanded professional connections with experts
in the field, and contributed to a greater sense of confidence for readiness to
face the world of work in the future.

Keywords: marketing communication, social media, event, marketing
collateral
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