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PERANCANGAN DESAIN KEY VISUAL UNTUK BCA 

WEALTH SUMMMIT DI FUTURE CREATIVE NETWORK 

 (Shanika Karin) 

ABSTRAK 
 

 
Periklanan merupakan aspek penting dalam komunikasi dan industri yang terus 
berkembang, dengan peran utama dalam pemasaran, komunikasi, ekonomi, dan 
pembentukan persepsi masyarakat. Penulis memiliki ketertarikan untuk mendalami 
strategi periklanan yang efektif dan mendapatkan kesempatan magang di Future 
Creative Network (FCN), jaringan kreatif yang mencakup berbagai perusahaan di 
bidang periklanan, branding, dan digital. FCN, yang sebelumnya bernama Flock 
Creative Network, telah meraih berbagai penghargaan, termasuk Creative Agency 
of the Year 2024 di ajang Citra Pariwara. Flock sebagai holding company di bawah 
FCN telah bekerja sama dengan berbagai brand besar dan menghasilkan iklan yang 
diakui secara nasional maupun internasional. Kesempatan magang di Flock 
memberikan penulis pengalaman langsung dalam industri periklanan, 
memperdalam wawasan, serta mengasah kreativitas dalam merancang strategi 
kampanye. Dari pengalaman yang didapatkan, penulis jadi lebih menyadari 
pentingnya ideation dan concepting dalam membuat sebuah iklan yang kreatif. 
Meskipun selama masa magang penulis sering kesulitan dalam membentuk konsep 
yang matang, penulis berhasil beradaptasi dan belajar lebih banyak untuk 
mengembangkan kekurangan tersebut. Penulis berharap agar dapat 
memaksimalkan kontribusi dengan ilmu dan skill yang dimiliki dari kuliah di 
Universitas Multimedia Nusantara. 
 

Kata kunci: periklanan, Flock, magang, FCN 
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KEY VISUAL DESIGN FOR BCA WEALTH SUMMIT AT 

FUTURE CREATIVE NETWORK 
(Shanika Karin) 

ABSTRACT 
 

Advertising is a crucial aspect of communication and an ever-evolving industry, 
playing key roles in marketing, communication, economics, and shaping public 
perception. The author has a strong interest in exploring effective advertising 
strategies and had the opportunity to intern at Future Creative Network (FCN), a 
creative network encompassing various companies in advertising, branding, and 
digital media. FCN, formerly known as Flock Creative Network, has won numerous 
awards, including Creative Agency of the Year 2024 at the Citra Pariwara event. 
As the holding company under FCN, Flock has collaborated with major brands and 
produced nationally and internationally recognized advertisements. The internship 
at Flock provided the author with hands-on experience in the advertising industry, 
deepening their insights and honing creativity in campaign strategy development. 
Through this experience, the author became more aware of the importance of 
ideation and concepting in creating creative advertisements. Despite facing 
difficulties in developing well-structured concepts during the internship, the author 
managed to adapt and learn to improve in this area. The author hopes to maximize 
contributions using the knowledge and skills gained from studying at Universitas 
Multimedia Nusantara. 
 
Keywords: advertising, Flock, internship, FCN 
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