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PERANCANGAN MEDIA PROMOSI SPESIAL MARET 

UNTUK PENJUALAN DI WEBSITE SCANDIA 

 (Theodora Stephani) 

ABSTRAK 

 

 

Penulis melaksanakan kegiatan magang dari kampus di Scandia, yang merupakan 

sebuah brand furniture dari PT Mitra Global Retail. Penulis memilih Scandia 

sebagai tempat magang karena ingin memperdalam keterampilan desain grafis, 

khususnya dalam konteks promosi digital dan juga memahami proses kerja di 

industri kreatif secara langsung. Tujuan dari kegiatan magang ini adalah untuk 

mengembangkan skill desain grafis penulis, yaitu mulai dari proses mencari 

referensi, menentukan warna, layout, hingga hasil desain siap digunakan. Selama 

magang ini, penulis terlibat dalam pembuatan konten promosi digital seperti desain 

Pay Day, Free Gift, dan Promo Bundling untuk kampanye yang berjudul <Semarak 

Berkah Ramadan=. Proses desain dimulai dari riset referensi, penentuan warna, 

layouting, hingga revisi dan approval. Setelah itu, desain kemudian diadaptasi ke 

berbagai format seperti feeds, story, dan web banner. Dari kegiatan magang ini, 

penulis memperoleh pemahaman mendalam mengenai alur kerja desain profesional 

dan meningkatkan keterampilan teknis serta komunikasi visual yang relevan 

dengan industri kreatif saat ini. 
 

 

Kata kunci: Magang, Desain Grafis, Promosi Digital 
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SPECIAL MARCH PROMOTIONAL MEDIA DESIGN FOR 

SCANDIA WEBSITE SALES 
(Theodora Stephanie) 

ABSTRACT 

 

The author carried out an internship program from campus at Scandia, a furniture 

brand under PT Mitra Global Retail. Scandia was chosen as the internship location 

to deepen graphic design skills, particularly in the context of digital promotion, and 

to gain direct experience in the creative industry. The goal of this internship was to 

develop the author9s design skills starting from finding references, selecting color 

palettes, arranging layouts, to producing final designs ready for use. During the 

internship, the author was involved in creating various digital promotional content 

such as Pay Day, Free Gift, and Promo Bundling designs for a campaign titled 

<Semarak Berkah Ramadan.= The design process began with reference research, 

color selection, layouting, followed by revisions and approval. Once approved, the 

designs were adapted into various formats such as feeds, stories, and web banners. 

Through this internship experience, the author gained a deeper understanding of 

the professional design workflow and improved both technical and visual 

communication skills that are relevant to today9s creative industry. 
 

 

Keywords: Internship, Graphic Design, Digital Promotion 
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