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PERANCANGAN PROMOSI ST014 PERMATA BANK 

DI FUTURE CREATIVE NETWORK 

 
 (Alyssia Sabrina Hadiwidjaja) 

ABSTRAK 
 

 
Industri desain grafis terus berkembang seiring dengan meningkatnya kebutuhan 
akan materi visual yang efektif dalam pemasaran. Magang di Future Creative 
Network (FCN), khususnya di FTW Agency, bertujuan untuk memperdalam 
pemahaman tentang proses desain grafis dalam industri kreatif, mengasah 
keterampilan teknis, serta memperoleh pengalaman langsung dalam menangani 
proyek desain berbasis kebutuhan klien. FCN merupakan jaringan kreatif yang 
menaungi berbagai unit bisnis di bidang periklanan dan pemasaran digital, salah 
satunya FTW Agency yang berfokus pada solusi periklanan berbasis kreativitas dan 
teknologi. Selama magang sebagai Intern Graphic Designer, penulis bertanggung 
jawab dalam pembuatan Key Visual, desain media sosial, serta materi promosi 
lainnya. Pelaksanaan magang mencakup tahap riset, pengembangan konsep, 
pembuatan desain, hingga revisi berdasarkan umpan balik klien dan tim kreatif. 
Dalam prosesnya, penulis menerapkan teori desain komunikasi visual serta strategi 
branding untuk memastikan hasil desain sesuai dengan identitas merek dan pesan 
yang ingin disampaikan. Tantangan yang dihadapi meliputi penyesuaian desain 
dengan brief klien dan keterbatasan waktu. Pengalaman magang ini memberikan 
wawasan berharga mengenai pentingnya keseimbangan antara kreativitas dan 
strategi komunikasi dalam desain grafis serta memperkuat kemampuan bekerja 
dalam lingkungan profesional yang kolaboratif dan dinamis. 

 

Kata kunci: Desain grafis, agensi digital, periklanan, branding 
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DEVELOPING THE PROMOTION OF ST014 PERMATA BANK 

AT FUTURE CREATIVE NETWORK 

(Alyssia Sabrina Hadiwidjaja) 

ABSTRACT 
 

The graphic design industry continues to grow alongside the increasing demand 
for effective visual materials in marketing. An internship at Future Creative 
Network (FCN), specifically at FTW Agency, aims to deepen the understanding of 
the graphic design process in the creative industry, enhance technical skills, and 
gain hands-on experience in handling client-based design projects. FCN is a 
creative network that oversees various business units in advertising and digital 
marketing, including FTW Agency, which focuses on advertising solutions driven 
by creativity and technology. During the internship as an Intern Graphic Designer, 
the author was responsible for creating Key Visuals, social media designs, and 
other promotional materials. The internship process included research, concept 
development, design execution, and revisions based on feedback from clients and 
the creative team. Throughout the experience, the author applied theories of visual 
communication design and branding strategies to ensure that the final designs 
aligned with brand identity and effectively conveyed the intended message. 
Challenges encountered included adjusting designs to client briefs and working 
within time constraints. This internship provided valuable insights into the 
importance of balancing creativity and communication strategy in graphic design 
while also strengthening the ability to work in a collaborative and dynamic 
professional environment. 

 
Keywords: Graphic design, digital agency, advertising, branding 
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