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PERANCANGAN DESAIN VISUAL UNTUK MARKETING
SWISSOTEL JAKARTA PIK AVENUE

(Albert Jonathan)

ABSTRAK

Program magang merupakan salah satu syarat kelulusan bagi mahasiswa Program
Studi Desain Komunikasi Visual Universitas Multimedia Nusantara untuk
mengasah kemampuan dan mengaplikasikan ilmu di dunia kerja profesional.
Penulis menjalani program magang selama enam bulan di Swissotel Jakarta PIK
Avenue, sebuah hotel bintang lima yang berlokasi di Pantai Indah Kapuk, Jakarta
Utara sebagal anggota tim Marketing Communication. Tujuan utama magang ini
adalah untuk menerapkan keterampilan desain dalam konteks industri hospitality,
memahami alur kerja profesional, serta memperluas wawasan dan relasi di bidang
terkait. Dalam menjalankan tugas, penulis mengacu pada teori AIDA (Attention,
Interest, Desire, Action) dan prinsip desain Gestalt serta komunikasi visual
sebagai dasar dalam menciptakan konten dan desain promos yang efektif.
Swissotel Jakarta PIK Avenue, yang berada di bawah naungan AccorHotels dan
PT. Citra Kirana Pantai, dikenal tidak hanya sebagal tempat menginap mewah,
tetapi juga sebagai pusat kegiatan MICE dan gaya hidup. Selama magang, penulis
terlibat dalam pembuatan berbagal desain visua seperti konten media sosial,
poster, materi cetak, dan lain sebagainya. Simpulan dari program magang ini
menunjukkan bahwa desain komunikasi visual berperan penting dalam
membangun citra dan keterlibatan konsumen di industri perhotelan yang dinamis
dan kompetitif.

Kata kunci: desain komunikasi visual, perhotelan, marketing
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VISUAL DESIGN DEVELOPMENT FOR MARKETING OF
SWISSOTEL JAKARTA PIK AVENUE

(Albert Jonathan)

ABSTRACT

Internship program is one of the graduation requirements for students of the
Visual Communication Design Program at Universitas Multimedia Nusantara,
aiming to sharpen their skills and apply academic knowledge in a professional
work environment. The author must complete a six-month internship from
February 3, 2025, to August 2, 2025, at Swissotel Jakarta PIK Avenue, a five-star
hotel located in Pantai Indah Kapuk, North Jakarta, as part of the Marketing
Communication team. The main objectives of this internship were to apply design
skills within the hospitality industry context, understand professional wor kflows,
and expand insights and networks in the related field. In carrying out the tasks,
the author referred to the AIDA theory (Attention, Interest, Desire, Action) and
Gestalt principles of design, as well as visual communication theory, as the
foundation for creating effective promotional content and designs. Swissotel
Jakarta PIK Avenue, under the management of AccorHotels and PT. Citra Kirana
Pantai, is known not only as a luxury accommodation but also as a hub for MICE
activities and lifestyle experiences. During the internship, the author was involved
in producing various visual assets such as social media content, posters, printed
materials, and digital campaign designs for the hotel’s restaurants and events.
The conclusion of this internship program highlights that visual communication
design plays a crucial role in building brand image and consumer engagement in
the dynamic and competitive hospitality industry.

Keywords: visual communication design, hospitality, marketing
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