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PERANCANGAN KEY VISUAL KAMPANYE 

DI PT MATAHARI DEPARTMENT STORE TBK 

(Ricky Febrianto Hamsyah) 

ABSTRAK 
 

PT Matahari Department Store Tbk merupakan perusahaan retail fashion dan 

lifestyle terbesar di Indonesia dengan brand identity “House of Specialist”. 

Matahari sendiri memiliki banyak peluang kerja di berbagai bidang dan divisi 

perushaan, dan Graphic Designer menjadi salah satu peluang tersebut. Penulis 

memutuskan untuk melakukan magang di Matahari karena memiliki peluang 

berkembang yang baik melalui bimbingan dan pengalaman dari perusahaan 

ternama.  Proses magang dilakukan mulai selama 6 bulan, dan melalui beberapa 

tahap dari awal pengajuan perusahaan, seleksi, pembuatan surat administrasi, 

diterimanya penulis, dan terlaksananya kegiatan magang. Kedudukan penulis 

dalam magang ini adalah sebagai Graphic Designer Intern yang didampingi oleh 

Supervisor sehingga proses magang dapat berjalan sesuai dengan tujuan 

perusahaan dan serta mendapat arahan untuk mengerjakan tugas-tugas magang. 

Penulis mendapatkan beberapa proyek desain pembuatan key visual event-event 

Matahari. Key visual ini dirancang melalui penjelasan brief kepada penulis, 

pembuatan design reference deck, penentuan color palette, visualisasi aset, dan 

layouting. Proyek ini memiliki tema desain yang berbeda-beda sehingga penulis 

dapat belajar untuk mengeksplorasi berbagai ide desain key visual. Dalam proses 

magang ini, penulis memiliki kendala dalam memahami istilah baru dalam bekerja, 

tidak tersedianya email perusahaan, dan tidak adanya brand guideline perusahaan. 

Kendala ini dapat penulis atasi dengan aktif berkomunikasi kepada supervisor dan 

tim lain demi kepentingan kerja agar kendala dapat teratasi. Melalui magang ini, 

penulis semakin mendalami kemampuan perancangan desain melalui standar 

perusahaan, mengasah kemampuan eksplorasi ide desain, dan membiasakan diri 

dengan dunia kerja secara profesional. 

 

Kata kunci: Magang, PT Matahari Department Store Tbk, Graphic Designer. 
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KEY VISUAL CAMPAIGN DESIGN AT PT MATAHARI 

DEPARTMENT STORE TBK 

(Ricky Febrianto Hamsyah) 

ABSTRACT 

 

PT Matahari Department Store Tbk is the largest fashion and lifestyle retail 

company in Indonesia, with the brand identity “House of Specialist.” Matahari 

offers various job opportunities within the company, and Graphic Designer is one 

of those opportunities. The author decided to take an internship at Matahari due to 

the promising opportunity for personal growth and experience in a well-established 

company. The internship lasted for six months and involved several process, 

including the company application, selection, preparation of administrative 

documents, acceptance, and the internship program itself. The author’s position 

during the internship was as a Graphic Designer Intern, accompanied by a 

Supervisor to make sure the internship process aligned with the company’s 

objectives and to provide guidance on assigned tasks. The author worked on several 

design projects creating key visuals for Matahari’s events. These key visuals were 

designed based on a given brief, creating a design reference deck, choosing a color 

palette, visualizing assets, and layouting. Each project had different design 

concept, allowing the author to explore a variety of visual design ideas. During the 

internship, the author faced several challenges, such as understanding new 

workplace terminology, the unavailability of a company email, and lack of official 

brand guidelines. These challenges were overcome through active communication 

with the supervisor and other team members to support effective work processes. 

Through this internship, the author enhance their design development skills 

according, sharpened their ability to explore design ideas, and became more 

familiar professional work environment. 
 

Keywords: PT Matahari Department Store Tbk, Intern, Graphic Designer 
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