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PERANCANGAN VIDEO PROMOSI DAN
SOSIAL MEDIA BRAND CHARLES & KEITH
DI PT KURNIA CIPTAMODA GEMILANG

(Victoria Stephanie Hermawan)

ABSTRAK

Program magang bertujuan untuk mendapatkan pengalaman kerja langsung di
bidang tersebut. Magang dilakukan di PT. Kurnia Ciptamoda Gemilang (KCGQG),
perusahaan ritel premium yang mengelola merek internasional seperti Charles &
Keith, Pedro, dan EA7 Emporio Armani. Program magang ini berlangsung selama
8 jam per hari dengan durasi 6 bulan, sesuai dengan salah satu persyaratan
Universitas Multimedia Nusantara, yaitu menyelesaikan minimal 640 jam magang.
Selama magang, teori komunikasi visual dan strategi pemasaran digital digunakan
untuk menghasilkan konten yang sesuai dengan identitas merek. Kegiatan yang
dilakukan meliputi penyuntingan video, pembuatan konten promosi, dan analisis
tren media sosial untuk meningkatkan interaksi dengan audiens. Terdapat beberapa
tantangan, seperti menyesuaikan diri dengan standar perusahaan dan menyelesaikan
tugas tepat waktu. Namun, melalui bimbingan dan praktik langsung, keterampilan
teknis serta pemahaman tentang pemasaran digital semakin berkembang. Dari
pengalaman ini, diperoleh wawasan lebih luas mengenai industri ritel dan
pentingnya kreativitas dalam membangun citra merek di media sosial. Magang ini
memberikan banyak manfaat, terutama dalam meningkatkan profesionalisme,
keterampilan teknis, dan kemampuan bekerja dalam tim, yang menjadi bekal
berharga untuk memasuki dunia kerja.

Kata kunci: Magang, Media Sosial, Menyunting
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DESIGNING PROMOTIONAL VIDEOS AND
SOCIAL MEDIA FOR THE CHARLES & KEITH BRAND
AT PT KURNIA CIPTAMODA GEMILANG

(Victoria Stephanie Hermawan)

ABSTRACT

The internship program aims to provide hands-on work experience in the related
field. The internship was carried out at PT. Kurnia Ciptamoda Gemilang (KCG), a
premium retail company that manages international brands such as Charles &
Keith, Pedro, and EA7 Emporio Armani. This internship lasted 8 hours per day for
a duration of 6 months, fulfilling one of the requirements of Universitas Multimedia
Nusantara, which is to complete a minimum of 640 internship hours. During the
internship, visual communication theories and digital marketing strategies were
applied to produce content aligned with each brand’s identity. Activities included
video editing, promotional content creation, and social media trend analysis to
enhance audience engagement. Several challenges were encountered, such as
adapting to company standards and meeting deadlines. However, through
mentorship and hands-on practice, both technical skills and understanding of
digital marketing improved significantly. This experience provided deeper insight
into the retail industry and highlighted the importance of creativity in building
brand image on social media. The internship was highly beneficial, particularly in
enhancing professionalism, technical abilities, and teamwork skills, serving as
valuable preparation for entering the professional world.

Keywords: Internship, Social Media, Editing
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