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PERANCANGAN BRANDING LOGO KOKARA  

OLEH MUTUALIST CREATIVES 

 (Gabrielle Claudia Harto Wibowo) 

ABSTRAK 
 

Pengalaman dalam industri kreatif merupakan peluang untuk mengetahui proses 

kerja secara langsung dalam ranah profesional. Penulis memperoleh kesempatan 

tersebut melalui pelaksanaan MBKM Internship Track 1. Dalam program magang 

ini, penulis berkesempatan bekerja di bidang kreatif sebagai Junior Graphic 

Designer di agensi desain Mutualist Creatives. Mutualist Creatives adalah agensi 

desain yang memiliki spesialisasi di bidang branding dengan pendekatan ilustrasi. 

Selain itu, Mutualist Creatives berhasil memberikan jasa branding yang unik dan 

memuaskan, baik bagi brand dalam negeri maupun luar negeri. Hal tersebut 

memantik ketertarikan penulis untuk mempelajari lebih lanjut terkait proses dan 

eksekusi desain dengan arahan profesional. Dalam pelaksanaan program magang, 

terdapat 6 tahapan desain yang diterapkan dalam proyek branding dan manajemen 

media sosial, yaitu: Tahap briefing, brainstorming, designing, asistensi dan revisi, 

approval dan finalisasi desain, serta implementasi. Penulis memiliki keinginan 

untuk mengasah soft skill, seperti koordinasi tim, komunikasi antaranggota tim dan 

klien, profesionalisme dalam dalam pekerjaan, serta kemampuan memecahkan 

masalah desain. Penulis juga berupaya meningkatkan hard skill, seperti 

keterampilan teknis dalam desain, kemampuan eksekusi dalam proses desain, serta 

profisiensi dalam penggunaan software desain. 

 

Kata kunci: Magang, Industri, Mutualist, Branding, Ilustrasi 
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DESIGNING THE KOKARA LOGO BRANDING 

BY MUTUALIST CREATIVES  

(Gabrielle Claudia Harto Wibowo) 

ABSTRACT 

 

Experience in the creative industry offers an opportunity to understand firsthand 

how work is carried out in a professional setting. The author gained this 

opportunity through participation in the MBKM Internship Track 1 program. 

During this internship, the author worked in the creative field as a Junior Graphic 

Designer at the design agency Mutualist Creatives. Mutualist Creatives is a design 

agency specializing in branding with an illustration-based approach. The agency 

has successfully delivered unique and satisfying branding services to both local and 

international brands. This sparked the author's interest in learning more about the 

design process and execution under professional guidance. Throughout the 

internship program, there were six design stages implemented in branding and 

social media management projects: Briefing, brainstorming, designing, assistance 

and revision, approval and design finalization, and implementation. The author 

aimed to develop soft skills such as team coordination, communication with team 

members and clients, professionalism at work, and the ability to solve design-

related problems. The author also strived to improve hard skills, including 

technical design abilities, execution of design processes, and proficiency in using 

design software. 

 

Keywords: Internship, Industry, Mutualist, Branding, Illustration 
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