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PERANCANGAN KEY VISUAL UNTUK REBRANDING
FOOD AND BEVERAGE DI HOLYWINGS GROUP

(Magdalena Harti Primaningtyas)
ABSTRAK

Industri Food & Beverage (F&B) dan lifestyle di Indonesia terus berkembang pesat,
dengan pertumbuhan 5,53% pada kuartal II tahun 2024 dan kontribusi terhadap
PDB sebesar 6,97% pada kuartal 1 tahun 2024. Perusahaan di Industri ini
membutuhkan strategi branding yang kuat untuk menarik perhatian konsumen dan
meningkatkan daya saing. Penulis memilih Holywings Group sebagai tempat
magang karena perusahaan ini memiliki strategi branding yang kuat untuk menarik
konsumen di industri F&B dan lifestyle. Perusahaan ini dikenal dengan konsep
branding yang trendy, berani, dan sesuai dengan selera anak muda. Pada tahun
2024, Holywings Group mengoperasikan lebih dari 50 outl/et di Indonesia, termasuk
bar, restoran, dan klub malam. Penulis menjalankan magang sebagai Graphic
Designer di tim Branding dan Operational. Selain bertanggungjawab merancang
key visual untuk keperluan rebranding dan brand baru, penulis juga mendesain
daily content untuk brand yang sudah launching. Selama proses perancangan
penulis melalui beberapa tahap, mulai dari menerima brief, brainstorming,
perancangan, preview kemudian launching. Melalui pengalaman magang ini,
penulis memperoleh wawasan mengenai proses kreatif dalam branding serta
kolaborasi dalam tim kreatif.

Kata kunci: Magang, Holywings Group, Branding, Key visual
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DESIGNING KEY VISUAL FOR REBRANDING OF

FOOD AND BEVERAGE AT HOLYWINGS GROUP
(Magdalena Harti Primaningtyas)

ABSTRACT

The Food & Beverage (F&B) and lifestyle industry in Indonesia continues to grow
rapidly, with a 5.53% growth rate in Q2 2024 and a 6.97% contribution to GDP in
Q1 2024. Companies in this industry require strong branding strategies to attract
consumers and enhance their competitiveness. The author chose Holywings Group
as the internship placement due to its strong branding strategies in the F&B and
lifestyle sector. The company is known for its trendy, bold, and youth-oriented
branding concepts. As of 2024, Holywings Group operates over 50 outlets across
Indonesia, including bars, restaurants, and nightclubs. The author interned as a
Graphic Designer in the Branding and Operational team. In addition to being
responsible for designing key visuals for rebranding and new brands, the author
also designed daily content for brands that had been launched. During the design
process, the author went through several stages, starting from receiving the brief,
brainstorming, designing, previewing, then launching. Through this internship
experience, the author gained insights into the creative process of branding and
collaboration within a creative team.

Keywords: Internship, Holywings Group, Branding, Key visual

X
Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL i
HALAMAN PERNYATAAN TIDAK PLAGIAT .....iiniineicseissnncsencsneenns ii
HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN .....ccccceeeeueennee iii
HALAMAN PENGESAHAN.......oiiiitintinnnennensnesssesssisssessssesssesssssssssssssssses iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .........ccccueeuee \4
KATA PENGANTAR vi
ABSTRAK ..uiiiitiitinttintcnnecnnesneissnecssesssesssessssesssssssssssssssssssssssssassssasssses viii
ABSTRACT ....uuuuuaonnevnninnvnnninsnissasissssssssssssissssssssssssssssssssssssssssssssssssossssssssessssssss ix
DAFTAR ISLuuiiiiiiiiiiineinninsnicsseisssesssnssssnsssnssssssssasssssssssssssssssassssssssssssssssssssss X
DAFTAR GAMBAR xii
DAFTAR TABEL XV
DAFTAR LAMPIRAN Xvi
BAB I PENDAHULUAN.....ciiitiitinstinticstessnnissnesssessssssssnssssssssessssssssssssassssasssss 1
1.1 Latar BelaKang..........eioeeienieiinsueiissnnicssnnccssnnccsnncssnsecssssncssssncssseees 1
1.2 Tujuan MAgang .......ceeeeeceecsseecssseecsssnecssssesssssesssssessssesssssssssssssssssees 2
1.3 Waktu dan Prosedur Pelaksanaan Magang .3
1.3.1 Waktu Pelaksanaan Magang .........cceeeeeccuercssnnscssnnscssnsscsnnns 3
1.3.2 Prosedur Pelaksanaan Magang ...........cceeeeescercssnnccssnescsnnns 4
BAB II GAMBARAN UMUM PERUSAHAAN .....coiiiiineinsnecseessnnisencssesnns 8
2.1 Profil dan Sejarah Perusahaan 8

2.1.1 Profil Perusahaan
2.1.2 Sejarah Perusahaan 10
2.2 Struktur Organisasi Perusahaan............eeesevnueisecneecseccnnen. 12
2.3 Portofolio Perusahaan .. 14
BAB III PELAKSANAAN MAGANG 23
3.1 Kedudukan dan Koordinasi Pelaksanaan Magang ..........ccc.cc... 23
3.1.1 Kedudukan Pelaksanaan Magang ........ccceeeeereecccnnerccscnnnns 23
3.1.2 Koordinasi Pelaksanaan Magang .......cccceevueeseccseecsenccnnees 27
3.2 Tugas yang Dilakukan .. 28
3.3 Uraian Pelaksanaan Magang 42
3.3.1 Proses Pelaksanaan Tugas Utama Magang........cc.ccceeuues 45

X

Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



3.3.2 Proses Pelaksanaan Tugas Tambahan Magang.............. 57

3.4 Kendala dan Solusi Pelaksanaan Magang .. 91

3.4.1 Kendala Pelaksanaan Magang..........coueecveenseccsnecsncennnes 92

3.4.2 Solusi Pelaksanaan Magang ..........ccccceeeicscsnnrccsssnnsccssnnnes 93

BAB IV PENUTUP 95
4.1 Simpulan 95

4.2 Saran 96
DAFTAR PUSTAKA xvii

X1

Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Logo Holywings Group........ccceeeeveeriieeiieniieeiienieeieeniieereeseneeveesive e 8
Gambar 2.2 Holywings Group Drand..............ccccueeecveeecuieeeiieeeiieeeiee e 9
Gambar 2.3 Holywings Group Business Subsidiary ..............ccccceevueeceeeereencueennnens 10
Gambar 2.4 Perjalanan Holywings Group Hingga Kini ..........c.ccceeecvveevieeennenee. 11
Gambar 2.5 Management of HOlywings Group .........ccceecueeviierieeieenieenneenneennens 12
Gambar 2.6 Brand Owner & Business Unit Holywings Group...........cccceeeuveenee. 13
Gambar 2.7 Soft Opening SaYap SUCT.......ceevieerieeriieeirienieeieeseeeeieeseeeseeseneeseens 15
Gambar 2.8 “Scream or Dance” REVIVE........cccccooviiviiiieiieceeeeeeee e 17
Gambar 2.9 Packaging HW POWDS ..ot 19
Gambar 2.10 Motion Packaging HW POWDS..........ccooiiiiiiiiiiiiieceeeeeie e 19
Gambar 2.11 “Don't Drink & Drive” Campaign .............ccccccceeuenceevueececneenennnne. 21
Gambar 3.1 Struktur Tim HWV ... 25
Gambar 3.2 Struktur Tim Operational & Special Design ..............ccccccceevueennne. 25
Gambar 3.3 Struktur Tim Branding ..........cc..ccceeeeeveeeeieniieeniesieeieesieeeieesie e 26
Gambar 3.4 Struktur Tim Operational (Upper 2)..........ccceeeeevoeeiiceenceeaiianieeanns 27
Gambar 3.5 Koordinasi Pelaksanaan Magang ............c.cccceevvierieeiiienieecneenneennens 28
Gambar 3.6 Skema Pelaksanaan Magang .........c.cccoceevuerieneincneeneenieneenecenenn 42
Gambar 3.7 Form Request Branding SendokKu ............c.ccoeevveviiioieniiienienieennens 46
Gambar 3.8 Referensi visual Brand Sendokku.............cccceeiiiniiiiiiniiiniiiieeee 47
Gambar 3.9 Sketsa Key Visual SendoKKU ..........c.cccoveeiiieniieniiiniieiiecieeieecie e 48
Gambar 3.10 Work Space Perancangan Key visual Brand Sendokku .................. 49
Gambar 3.11 Color Palette Logo Sendokku Opsi 1 ......ccevvvvveeeiiieiniieiiieeeieeenne, 49
Gambar 3.12 Font Key Visual Opsi 1 .......coceeviiiiiiiiiiniiniieieneceecseeee 50
Gambar 3.13 Penempatan Huruf dan Aset Gambar Brand Sendokku.................. 50
Gambar 3.14 Ilustrasi Key Visual Opsi 1 Brand SendokKu............ccccecevienennene. 51
Gambar 3.15 Key Visual Opsi 1 Brand SendokKu............ccccveevvieiniieiniierenieenne, 51
Gambar 3.16 Preview Key Visual Brand SendokKu ............cccocevevviniiniincnnene. 52
Gambar 3.17 Opsi 1 dan Opsi 2 Key Visual Brand Sendokku.................cccueee..... 53
Gambar 3.18 Sketsa Revisi Key Visual SendokKu...........cccooeriiniiiiniinicnennne. 53
Gambar 3.19 Color Palette Logo Opsi 2 Brand Sendokku ...........cccceevveeennennne. 54
Gambar 3.20 Typeface Opsi 2 Key Visual Brand Sendokku .............ccccoeenenene. 54
Gambar 3.21 Headline Key Visual Revisi Brand Sendokku............c.ccccvvvenneennne. 55
Gambar 3.22 Aset Foto Key Visual Brand SendokKu.............cccccoceeviniiniincnnene. 55
Gambar 3.23 Ilustrasi Tambahan Untuk Key Visual Sendokku............................ 56
Gambar 3.24 Desain Akhir Key Visual Brand Sendokku............ccccoeceveiiininnncen. 56
Gambar 3.25 Mockup Desain Launching...............ccccoueeeveeeeceeeeieeeeiieeeieeeeieeennes 57
Gambar 3.26 Brief Branding H-ShOW ...........cccocoiiiiiiiiiiiiieeceeeeeee e 58
Gambar 3.27 Referensi Key Visual Brand H-ShOW............cccccovvvviviieinceeenieenne, 59
Gambar 3.28 Sketsa Key Visual H-ShOW..........cccooviiiiiiiiiiiiieeeceeeee e 60
Gambar 3.29 Work Space Key Visual Brand H-ShOW .........c.cccccovevvviiiniiveenreenne, 61
Gambar 3.30 Color Palette Logo Brand H-ShOW............ccccccvvviiiiiiniiieiiciieene 61
Gambar 3.31 Typeface Key Visual H-ShOW..........ccoovviviiiieiiiieieecieeee e 62
Gambar 3.32 Aset Gambar 1 Key Visual Brand H-Show ............ccccoecvveviininennen. 62
xii

Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



Gambar 3.33 Aset Gambar 2 Key Visual Brand H-Show ............ccccoevvveeviennnennen. 63

Gambar 3.34 Desain Akhir Key Visual Brand H-Show...........cccccoeevvveevieinneenne. 63
Gambar 3.35 Preview Key Visual Brand H-ShOw ...........cccccceveviiiieniiieniinieeiens 64
Gambar 3.36 Mockup Desain LAunching.................coceeeeeeeeceeeeieeeeiieeeieeenveeennns 65
Gambar 3.37 Brief Promo Botol “Last But Not Least” di platform Trello .......... 67
Gambar 3.38 Referensi Promo Botol “Last But Not Least”............cccccceveeeveennne. 68
Gambar 3.39 Sketsa Promo Botol Bulan April..........ccccoeceveviieniiiiiiniicieieee 68
Gambar 3.40 Work Space Promo Botol “Last But Not Least” ..................c.o...... 69
Gambar 3.41 Color Palette Promo Botol “Last But Not Least” .................c....... 70
Gambar 3.42 Headline Promo Botol “Last But Not Least” ............ccccccoueeeveennee. 70
Gambar 3.43 Aset Gambar Promo Botol “Last But Not Least”.......................... 71
Gambar 3.44 Desain Akhir Promo Botol “Last But Not Least” ......................... 71
Gambar 3.45 Preview Promo Botol “Last But Not Least” di platform Trello ..... 72
Gambar 3.46 Revisi Promo Botol “Last But Not Least” ..........ccccccovvueeveeneuennunnn. 73
Gambar 3.47 Output Turunan Promo Botol “Last But Not Least’ ...................... 73
Gambar 3.48 Postingan Promo Botol “Last But Not Least” di Instagram Lil Tiger
............................................................................................................................... 74
Gambar 3.49 Brief Menu Selipan Cocktails Book “Cocktails Sip Around The
World” di platform Trello.......coooiiiiiiiieciieiece e 75
Gambar 3.50 Referensi Menu Selipan Cocktails Book “Cocktails Sip Around The
WOFIA ..ottt et s e et e e eeenbeeeeabeeesbeessseeenseeennee 76
Gambar 3.51 Sketsa Menu Selipan Cocktails BoOk.............cccooouvvieevcieeiiinnaannns 77
Gambar 3.52 Working Space Menu Selipan Cocktails Book “Cocktails Sip
Around The WOTIA” ...........cccuvieeeeeeeeeeeeeeee et 78
Gambar 3.53 Color Palette H-Bar SCBD........ccccoiiiiiiiiiiiiiicieecee 78
Gambar 3.54 Typeface H-Bar .........ccccoooviiiiiiiniiiiiiiicceeccece e 79
Gambar 3.55 Dua Opsi Layout Peta Menu Selipan Cocktails Book “Cocktails Sip
Around The WOFTIA” ...........occeeeeeieeeeeeeeeeeeee et e 79
Gambar 3.56 Preview pertama Menu Selipan Cocktails Book “Cocktails Sip
Around The WOTIA” ...........cccueeeeeeeeeeeeeeeeee et e e 80
Gambar 3.57 Preview ke dua Menu Selipan Cocktails Book “Cocktails Sip
Around The WOTIA” ...........cccveeeeeeeeeeeeeeee e e e 81
Gambar 3.58 Working Space Menu Selipan Cocktails Book “Cocktails Sip
Around The World” Revisi 2 halaman............ccoccoeviiiiiienieniienieeieeeeeeese e 82
Gambar 3.59 Desain Akhir Menu Selipan “Cocktail Sip Around The World” .... 82
Gambar 3.60 Mockup Desain Launching..............ccccccceeeeveevencecneenenceineeennen. 83
Gambar 3.61 Brief Mood Flyer Juni 2025 dalam platform Trello........................ 84
Gambar 3.62 Referensi Visual Mood Flyer Juni 2025 ........ccccccovvvieviieiiienieeieens 85
Gambar 3.63 Sketsa Mood Flyer Bulan Juni..........ccccoeevveeiieiniie e, 86
Gambar 3.64 Working Space Mood Flyer Juni 2025..........cccovvviviienieeieiieeienns 87
Gambar 3.65 Headline Mood Flyer Juni 2025.........cc.cooovveevveeniieeeieeeee e 87
Gambar 3.66 Aset Gambar Mood Flyer Juni 2025 ........ccccoeviivieniieniieiieeieeieene 88
Gambar 3.67 RSVP Mood Flyer Juni 2025 .........ccccvevuieienieenieieeeee e 88
Gambar 3.68 Opsi kedua Desain Mood Flyer Juni 2025 .........cccooevveviieiienneennnns 89
Gambar 3.69 Preview 2 Opsi Desain Mood Flyer Juni 2025 ..........ccccocevvvennennnne. 90
Gambar 3.70 Output Turunan Mood Flyer Juni 2025..........cccoooveiieniieiienieeinens 90
Xiii

Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



Gambar 3.71 Mockup Desain Launching.............ccccceeeveeueeceenoreeneesieereenneeneens

X1V
Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.1 Tugas yang dilakukan Selama Magang .............cccceveveriieniieniienieennens

XV
Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran Hasil Persentase Turnitin ............ccceeeevieviienieenienieeieeeee e XVviii
Lampiran Form Bimbingan ...........ccccceeiiiieiiieeiiie e XX
Lampiran Surat Penerimaan Magang ...........ccccecveeriieiiienieeniienieeieesieeveesene e XX1
Lampiran MBKM 01 ...ocoiiiiiiie et xXii
Lampiran MBKIM 02 ......oooiiiiiiiiiiiieiteeeeeee ettt e XXiii
Lampiran MBKM 03 ..ot XXiil
Lampiran MBKIM 04 .......ocooiiiiiiieiieieeeee ettt XXXIii
Lampiran Karya .....ooocooiioiiiiieeeeeee ettt XXX1V
XVi

Perancangan Key Visual..., Magdalena Harti, Universitas Multimedia Nusantara



	2eb8d66e86fcbca6de7b8f9c5e1054d3bdcba40a5015187fb369109a6b6e02cf.pdf
	1193b1a280df64b9b611b32211e643eba7ff3120936f6e218a949496ece2fb7e.pdf
	6903b6c423db058f6c589789400a5515b0585cbce261edd9306ead22bebc0345.pdf
	2eb8d66e86fcbca6de7b8f9c5e1054d3bdcba40a5015187fb369109a6b6e02cf.pdf

