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PERANCANGAN KEY VISUAL UNTUK REBRANDING  

FOOD AND BEVERAGE DI HOLYWINGS GROUP 

 (Magdalena Harti Primaningtyas) 

ABSTRAK 
 

Industri Food & Beverage (F&B) dan lifestyle di Indonesia terus berkembang pesat, 

dengan pertumbuhan 5,53% pada kuartal II tahun 2024 dan kontribusi terhadap 

PDB sebesar 6,97% pada kuartal I tahun 2024. Perusahaan di Industri ini 

membutuhkan strategi branding yang kuat untuk menarik perhatian konsumen dan 

meningkatkan daya saing. Penulis memilih Holywings Group sebagai tempat 

magang karena perusahaan ini memiliki strategi branding yang kuat untuk menarik 

konsumen di industri F&B dan lifestyle. Perusahaan ini dikenal dengan konsep 

branding yang trendy, berani, dan sesuai dengan selera anak muda. Pada tahun 

2024, Holywings Group mengoperasikan lebih dari 50 outlet di Indonesia, termasuk 

bar, restoran, dan klub malam. Penulis menjalankan magang sebagai Graphic 

Designer di tim Branding dan Operational. Selain bertanggungjawab merancang 

key visual untuk keperluan rebranding dan brand baru, penulis juga mendesain 

daily content untuk brand yang sudah launching. Selama proses perancangan 

penulis melalui beberapa tahap, mulai dari menerima brief, brainstorming, 

perancangan, preview kemudian launching. Melalui pengalaman magang ini, 

penulis memperoleh wawasan mengenai proses kreatif dalam branding serta 

kolaborasi dalam tim kreatif.  

 

Kata kunci: Magang, Holywings Group, Branding, Key visual  
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DESIGNING KEY VISUAL FOR REBRANDING OF 

FOOD AND BEVERAGE AT HOLYWINGS GROUP 

(Magdalena Harti Primaningtyas) 

ABSTRACT 

 

The Food & Beverage (F&B) and lifestyle industry in Indonesia continues to grow 

rapidly, with a 5.53% growth rate in Q2 2024 and a 6.97% contribution to GDP in 

Q1 2024. Companies in this industry require strong branding strategies to attract 

consumers and enhance their competitiveness. The author chose Holywings Group 

as the internship placement due to its strong branding strategies in the F&B and 

lifestyle sector. The company is known for its trendy, bold, and youth-oriented 

branding concepts. As of 2024, Holywings Group operates over 50 outlets across 

Indonesia, including bars, restaurants, and nightclubs. The author interned as a 

Graphic Designer in the Branding and Operational team. In addition to being 

responsible for designing key visuals for rebranding and new brands, the author 

also designed daily content for brands that had been launched. During the design 

process, the author went through several stages, starting from receiving the brief, 

brainstorming, designing, previewing, then launching. Through this internship 

experience, the author gained insights into the creative process of branding and 

collaboration within a creative team. 

 

 

Keywords: Internship, Holywings Group, Branding, Key visual 
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