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PERANCANGAN COMPANY PROFILE

KOMPAS INSTITUTE

(Bartolomeus Bhimo Patrianto)

ABSTRAK

Desain grafis menjadi salah satu aspek penting bagi keberlangsungan banyak
industri, begitu juga bagi industri media massa. Salah satu media massa ternama di
Indonesia adalah Harian Kompas yang sudah 60 tahun berkarya dalam bidang
jurnalistik. Harian Kompas memiliki divisi Penerbit Buku Kompas dan Kompas
Institute. Penulis berkeinginan magang di Harian Kompas karena tertarik dengan
jurnalisme yang kaitannya erat dengan buku dan informasi. Selama proses magang
disana, penulis membantu Penerbit Buku Kompas dalam hal perancangan media
promosi buku secara digital maupun cetak. Media digital yang dimaksud adalah
kanal Instagram, YouTube, dan marketplace milik PBK. Sedangkan yang termasuk
dalam media cetak adalah x-banner, roll banner, backdrop, merchandise, serta
gimmick. Lalu, untuk Kompas Institute, penulis juga membantu dalam perancangan
media promosi pelatihan kelas yang disediakan, seperti Instagram Feeds. Kompas
Institute juga membutuhkan collateral media sebagai identitas brand baru yang
menjadi bagian dari Harian Kompas, sehingga penulis diminta untuk merancang
media-media yang dibutuhkan seperti company profile, report template, block note,
kalender, tumbler, paper bag, dan tote bag. Penulis berharap dengan pengalaman
yang didapatkan selama magang di Harian Kompas, khususnya di Penerbit Buku
Kompas dan Kompas Institute dapat mempertajam hard skill dan soft skill yang
berguna bagi masa kerja nanti.

Kata kunci: Magang, Harian Kompas, Company Profile, Collateral Media, Media
Digital
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DESIGNING THE COMPANY PROFILE OF

KOMPAS INSTITUTE

(Bartolomeus Bhimo Patrianto)

ABSTRACT

Graphic design has become one of the important aspects for the sustainability of
many industries, including the mass media industry. One of the most renowned
mass media outlets in Indonesia is Harian Kompas, which has been working in the
field of journalism for 60 years. Harian Kompas has the Penerbit Buku Kompas
Division and the Kompas Institute. The writer wishes to intern at Harian Kompas
because interested in journalism closely related to books and information. During
the internship process there, the writer assisted Penerbit Buku Kompas in designing
book promotion media both digitally and in print. The digital media referred to are
the Instagram channel, YouTube, and PBK's marketplace. Meanwhile, the print
media includes x-banners, roll banners, backdrops, merchandise, and gimmicks.
Then, for Kompas Institute, the writer also assisted in designing promotional media
for the provided class training, such as Instagram Feeds. Kompas Institute also
needs media collateral as a new brand identity that is part of Harian Kompas, so
the writer was asked to design the necessary media such as company profiles,
report templates, block notes, calendars, tumblers, paper bags, and tote bags. The
author hopes that the experience gained during the internship at Harian Kompas,
particularly at Penerbit Buku Kompas and Kompas Institute, will sharpen hard and
soft skills that will be useful for future work.

Keywords: Internship, Harian Kompas, Company Profile, Collateral Media,
Digital Media
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